DAFTAR PUSTAKA

AASI. (2023). Kinerja Dan Analisis Industri Asuransi Syariah.
Www.Aasi.or.ld. https://www.aasi.or.id/storage/dataindustri-
files/rANSMwkGyJ5HT7BkzLXt7PTPIv8rdnt2MVAfEWIR. pdf

Abduh, M. (2023). Survey Design: Cross Sectional dalam Penelitian
Kualitatif. Jurnal Pendidikan Sains Dan Komputer, 3(1), 1.
https://doi.org/https://doi.org/10.47709/jpsk.v3i01.1955

Amrita, N. D. A., Mandiyasa, I. K. S., Suryawan, T. G. A. W. K,
Handayani, M. M., Nugroho, M. A., Puspitarini, E. W., Harjo, A,,
Purbaya, M. E., Rivai, D. R., Munizu, M., SaktiSyahputra,
Mustikadara, 1. S., Sayepudin, Kurniasari, I., Wibisono, L. K., &
Sudijanto, L. (2024). Digital Marketing : Teori, Implementasi dan
Masa Depan Digital Marketing (Efitra (ed.)). PT. Green Pustaka
Indonesia.

Annur, C. M. (2023). 10 Negara dengan Populasi Muslim Terbanyak
Dunia 2023, Indonesia ~ Memimpin! Katadata.Co.ld.
https://databoks.katadata.co.id/demografi/statistik/66¢cd942e80518
/10-negara-dengan-populasi-muslim-terbanyak-dunia-2023-
indonesia-memimpin

Anshori, A. G. (2008). Asuransi syariah di Indonesia: regulasi dan
operasionalisasinya di dalam kerangka hukum positif di
Indonesia. UlI Press.

Ariasih, M. P., Luh, N., Rahmantari, L., & Mahendra, G. S. (2023).
Exploring the influence of visual content quality marketing on
impulse buying in tiktok shop the mediating role of copywriting.
Enrichment: Journal of Management, 13(2), 1143-1151.

Arifin, T. (2024). Asuransi Syariah di 2025: Inovasi, Kolaborasi, dan
Digitalisasi. Ligaasuransu.Com. https://ligaasuransi.com/asuransi-
syariah-di-2025-inovasi-kolaborasi-dan-digitalisasi/

Bahri, K. N. (2023). Pentingnya Store Image, Store Brand Price Image
Terhadap Niat Veli Konsumen. Rizmedia Pustaka Indonesia.

117



118

Barakat, A. D. & K. A. (2020). Bridging the online offline gap:
Assessing the impact of brands’ social network content quality on
brand awareness and purchase intention. Journal of Retailing and
Consumer Services, 53, 101966-101968. https://doi.org/ https://
doi.org/10.1016/j.jretconser.2019.101966

Chaffey, D. (2019). 8 business-critical digital marketing trends for
2019. Www.Smartinsights.Com. https://www. smartinsights.
com/managing-digital-marketing/marketing-innovation/

Dastane, O. (2020). Impact of Digital Marketing on Online Purchase
Intention:  Mediation Effect of Customer Relationship
Management. Journal of Asian Business Strategy, 10(1), 142-158.
https://doi.org/10.18488/journal.1006.2020.101.142.158

El, Kedira ana. (2021). The impact of digital content marketing on
brand awareness through social media and customer engagement.
Thesis, November 2020, 1-91.

El, K. ana. (2021). The impact of digital content marketing on brand
awareness through social media and customer engagement. Thesis,
November 2020, 1-91.

Eramahardika, N. made erryanjani, & Pramudana, K. A. satria. (2024).
Pengaruh Content Marketing Terhadap Purchase Intention Dengan
Customer Engagement Sebagai Variabel Mediasi (Studi Pada
Konsumen Janji Jiwa). Jurnal Review Pendidikan Dan
Pengajaran, 7(3), 10380-10391.

Fahimah, M., & Ningsih, L. A. (2022). Strategi Content Marketing
dalam Membangun Customer Engagement. Benchmark, 3(1), 43—
52. https://doi.org/10.46821/benchmark.v3i1.283

Fenetta, A., & Keni, K. (2020). Pengaruh Brand Awareness dan
Perceived Quality Terhadap Purchase Intention: Brand Loyalty
Sebagai Variabel Mediasi. Jurnal Manajemen Bisnis Dan
Kewirausahaan, 4(6), 270. https://doi. org/10. 24912/ jmbk.
v4i6.9792

Firmansyah, M. A. (2019). Buku Pemasaran Produk dan Merek.
August.



119

Ghozali, 1. (2021). Aplikasi Analisis Multivariate Dengan Program
IBM SPSS. Badan Penerbit Universitas Diponegoro.

Gumalang, R. F., & Saerang, D. P. E. (2022). the Influence of Content
Marketing, Influencers and Psychological Factors on Brand
Awareness of Tiktok Advertising. Arie 128 Jurnal EMBA, 10(4),
128-138.

Hasanah, Y. N., & Aziz, F. (2022). Analysis of Content Marketing and
Online Advertising on Brand Awareness for Halal Skincare
Products Brands. Mix: Jurnal llmiah Manajemen, 12(1), 83.
https://doi.org/10.22441/jurnal_mix.2022.v12i1.007

| Gusti Bagus Krisna Saputra, & | Made Wardana. (2023). The Role of
Brand Awareness Mediating the Influence of Social Media
Marketing on Purchase Intention. International Journal of Asian
Business and Management, 2(4), 559-576. https://doi.org/
10.55927/ ijabm.v2i4.5752

Irdewanti, E., & Setianti, Y. (2023). Strategi Content Marketing Suara
Telfon Untuk Meningkatkan Brand Awareness. Jurnal Common,
7(1), 84-96. https://doi.org/10.34010/common.v7il.9956

Ishag, A. M. Al. (2024). OJK Imbau Pialang Asuransi Ubah Model
Bisnis di Era Disrupsi Digital. Finansial.Bisnis.Com.
https://finansial.bisnis.com/read/20241122/215/1818145/ojk-
imbau-pialang-asuransi-ubah-model-bisnis-di-era-disrupsi-digital

Isrofa, L., & Kussudyarsana. (2024). Pengaruh Social Media Marketing
Terhadap Niat Pembelian Ulang Dengan Brand Image dan Brand
Awareness Sebagai Variabel Intervening Pada Produk Scarlett
Whitening. Jurnal Bina Bangsa Ekonomika, 17(1), 658-677.

Jasmine, K. (2014). PURCHASE INTENTION PADA PRODUK
BANK SYARIAH DITINJAU DARI BRAND AWARENESS
DAN BRAND IMAGE DENGAN TRUST SEBAGAI
VARIABEL MEDIASI. Penambahan Natrium Benzoat Dan
Kalium Sorbat (Antiinversi) Dan Kecepatan Pengadukan Sebagai
Upaya Penghambatan Reaksi Inversi Pada Nira Tebu, 8(3), 562—
578.



120

Kartono, P. S. (2023). 4 Tantangan Perkembangan Asuransi Syariah di
Indonesia. Kompas.Com. https://money. kompas.com/r ead/2023/
02/17/140000226/4-tantangan-perkembangan-asuransi-syariah-di-
indonesia

Kharisma, H. P., Melodia Adiprasetya, K., Djohan, S. F., & Gunadi, W.
(2022). Factors Influencing Online Video Advertising That Have
an Impact on Brand Awareness, Brand Image, and Purchase
Intention. Budapest International Research and Critics Institute-
Journal (BIRCI-Journal), 5, 9171-9183. https://doi. org/10.
33258/birci.v5i2.4705

Kristina. (2024). Populasi Muslim Dunia Capai 2 Miliar Orang, Ini 25
Negara Terbesar. Detik.Com. https://www. detik.com/ hikmah/
khazanah/d-7173581/populasi-muslim-dunia-capai-2-miliar-
orang-ini-25-negara-terbesar?

Machi, L., Nemavhidi, P., Chuchu, T., Nyagadza, B., & Venter de
Villiers, M. (2022). Exploring the impact of brand awareness,
brand loyalty and brand attitude on purchase intention in online
shopping. International Journal of Research in Business and
Social Science (2147- 4478), 11(5), 176-187. https://doi. org/10.
20525/ijrbs.v11i5.1841

Mahendra, F. Z., & Nugroho, D. A. (2021). Pengaruh Content
Marketing Terhadap Purchase Intention Pada Fan Apparel
Dengan Customer Engagement Sebagai Variable Mediasi. 1-23.

Maola, I., & Luthfi, H. (2022). Analysis Of The Influence Of Content
Marketing On The Brand Awareness In The Service Of PT.
Sasana Solusi Digital (Instagram @Marketingstudio.ld Case
Study) In 2022. E-Proceeding of Applied Science, 8(5), 435-438.

Marsono. (2016). Metode Penelitian Kuantitatif: Langkah-Langkah
Menyusun Skripsi, Tesis Atau Disertai Menggunakan Teknik
Analisis Jalur (Path Analysis) Dilengkapi Contohnya. In Media.

McPheat, S. (2011). Developing an Internet Marketing Strategy.

Muchtar, M., Hurriyati, R., Dirgantari, P. D., & Sigarlaki, F. F. (2022).
Analisis Digital Advertising Terhadap Purchase Intention melalui
Brand Awareness Sebagai Variabel Intervening. Jurnal
Informatika Ekonomi Bisnis, 4, 251-256. https://doi. org/10.
37034/infeb.v4i4.183



121

Muhajirin & Maya, P. (2017). Pendekatan praktis: metode penelitian
kualitatif dan kuantitatif. ldea Press.

Permana, R. M. R. (2024). Data Jumlah Penduduk Indonesia Menurut
Agama pada Semester 1/2024. Dataindonesia.ld. https:/
dataindonesia.id/varia/detail/data-jumlah-penduduk-indonesia-
menurut-agama-pada-semester-i2024?

Qur’an Kemenag. (2025). Qur’'an Kemenag. https:// quran.
kemenag.go.id/

Ramadhan, S., & Susilowati, C. (2023). Pengaruh Brand Awareness
dan Perceived Quality terhdap Minat Beli Layanan Virtual Tour.
Jurnal Manajemen Pemasaran Dan Perilaku Konsumen, 2(1), 18—
25. https://doi.org/10.21776/jmppk.2023.02.1.03

Reza Nur Shadrina, Y. S. (2022). Analisis Pengaruh Content
Marketing, Influencer, dan Media Sosial Terhadap Keputusan
Pembelian Konsumen. Jurnal Manajemen Dan Bisnis Terapan,
11, 1. https://doi.org/10.31849/jmbt.v5i2.14231

Riyadini, N. G., & Krisnawati, W. (2022). Content Marketing, Brand
Awareness, and Online Customer Review on Housewives’
Purchase Intention on Shopee. Interdisciplinary Social Studies,
1(6), 733-741. https://doi.org/10.55324/iss.v1i6.149

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer behavior (11th
ed.). In Pearson Education Limited. Pearson Education Limited.
www.pearsonglobaleditions.com

Shahid, Z., Hussain, T., & Zafar, F. (2017). The Impact of Brand
Awareness on the Consumers’ Purchase Intention. Journal of
Accounting & Marketing, 06(01), 1-4. https://doi. org/10.
4172/2168-9601.1000223

SNLIK. (2022). Roadmap Perasuransian Indonesia 2023-2027.
Www.Ojk.Go.Id.  https://www.ojk.go.id/id/regulasi/otoritas-jasa-
keuangan/rancangan-regulasi/Documents/Draft Roadmap
Pengembangan Perasuransian Indonesia.pdf

Social, H. & W. A. (2024). Digital 2024. https://wearesocial .com/id/
blog/2024/01/digital-2024/



122

Sugiyono. (2016). Metode Penelitian Pendidikan Pendekatan
Kuantitatif, Kualitatif, dan R&D. Alfbeta.

Sula, M. S. (2004). Asuransi Syariah (Life and General) Konsep Dan
Sistem Oprasional. Gema Insani Press.

Swiss Re Institute. (2022). Swiss Re: Peran Asuransi Kian Penting
untuk Hadapi Risiko-Risiko Global Baru. Mediaasuransinews.

Co.ld. https://mediaasuransinews.co.id/news-in-brief/swiss-re-
peran-asuransi-kian-penting-untuk-hadapi-risiko-risiko-global-
baru/

Trivedi, T. (2022). Impact of Digital Content Marketing on Purchase
Intentions for Online Shopping Post Covid-19 Pandemic.
International Journal of Management, Public Policy and
Research, 1(2), 24-33. https://doi.org/10.55829/010204

YAZGAN PEKTAS, S., & HASSAN, A. (2020). The Effect of Digital
Content Marketing on Tourists’ Purchase Intention. Journal of
Tourismology, February, 79-88. https://doi. org/10. 26650/
jot.2020.6.1.0011

Yunani, A., & Kamilla, Z. N. (2023). Pengaruh Content Marketing
Tiktok terhadap Minat Beli @Somethincofficial Melalui Brand
Awareness. Al-Kharaj : Jurnal Ekonomi, Keuangan <& Bisnis
Syariah, 6(2), 3809-3825. https://doi. org/10. 47467/ alkharaj.
v6i2.4100



