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ABSTRAK

Nama: Nurunnajmi, NIM: 211410061, Judul Skripsi: Pengaruh
Potongan Harga dan Seasonal Marketing terhadap Keputusan
Pembelian Fashion Halal di Platform Digital Shopee.

Penelitian ini  bertujuan untuk menganalisis pengaruh
potongan harga dan seasonal marketing terhadap keputusan pembelian
fashion halal di platform digital Shopee. Metode yang digunakan dalam
penelitian ini adalah pendekatan kuantitatif dengan pengumpulan data
melalui kuesioner yang disebarkan kepada 100 responden. Data
kuesioner diambil dengan metode purposive sampling. Teknik analisis
data yang digunakan adalah regresi linier berganda untuk mengetahui
hubungan antara variabel independen (potongan harga dan seasonal
marketing) dengan variabel dependen (keputusan pembelian).

Hasil penelitian menunjukkan bahwa potongan harga memiliki
pengaruh yang signifikan terhadap keputusan pembelian, di mana
diskon yang diberikan oleh Shopee meningkatkan minat konsumen
dalam berbelanja fashion halal. Hal ini dibuktikan oleh hasil analisis t-
hitung 6,720 > t-tabel 1,66055. Selain itu, strategi seasonal marketing
yang diterapkan oleh Shopee, seperti promosi khusus saat Ramadan
dan Idul Fitri, juga berpengaruh positif terhadap keputusan pembelian
dengan hasil analisis t-hitung 5,019 > t-tabel 1,66055. Kombinasi dari
kedua strategi pemasaran ini secara simultan berkontribusi dalam
meningkatkan penjualan fashion halal di platform digital Shopee
dengan hasil analisis F-hitung 198,465 > F-tabel 3,09.

Berdasarkan analisis regresi linier berganda, potongan harga
berpengaruh sebesar 77,6% terhadap keputusan pembelian fashion
halal di platform digital Shopee dan seasonal marketing berpengaruh
sebesar 25,9% terhadap keputusan pembelian fashion halal di platform
digital Shopee. Kemudian koefisien determinasi adjusted R-square
sebesar 0,800 yang artinya variabel potongan harga dan seasonal
marketing berpengaruh sebesar 80% terhadap keputusan pembelian
fashion halal di platform digital Shopee.

Penelitian ini memberikan implikasi bagi pelaku usaha fashion
halal dan e-commerce untuk lebih memperhatikan strategi promosi
yang efektif dalam meningkatkan daya tarik konsumen. Selain itu,
penelitian ini dapat menjadi referensi bagi penelitian selanjutnya dalam
bidang pemasaran digital dan ekonomi syariah.

Kata kunci: Potongan harga, Seasonal marketing, Keputusan
pembelian, Fashion halal, Shopee.



ABSTRACT

Name: Nurunnajmi, NIM: 211410061, Research Title: Influence of
Discounts and Seasonal Marketing on Purchasing Decisions for
Halal Fashion on the Shopee Digital Platform

This research aims to analyze the influence of price discounts
and seasonal marketing on the purchase decision of halal fashion on
the Shopee digital platform. The method used in this study is a
quantitative approach with data collected through questionnaires
distributed to 100 respondents. The data were obtained using purposive
sampling. The data analysis technique used is multiple linear
regression to determine the relationship between the independent
variables (price discounts and seasonal marketing) and the dependent
variable (purchase decision).

The results show that price discounts have a significant
influence on purchase decisions, where discounts offered by Shopee
increase consumer interest in buying halal fashion. This is supported
by the t-test result of 6.720 > t-table 1.66055. Additionally, the
seasonal marketing strategy implemented by Shopee, such as special
promotions during Ramadan and Eid al-Fitr, also has a positive
influence on purchase decisions, with a t-test result of 5.019 > t-table
1.66055. The combination of these two marketing strategies
simultaneously contributes to increasing halal fashion sales on Shopee,
as indicated by the F-test result of 198.465 > F-table 3.09.

Based on multiple linear regression analysis, price discounts
have a contribution of 77.6% to the purchase decision of halal fashion
on Shopee, and seasonal marketing contributes 25.9%. The adjusted R-
square value is 0.800, which means that the variables of price
discounts and seasonal marketing together influence 80% of the
purchase decision of halal fashion on the Shopee digital platform.

This study provides implications for halal fashion business
actors and e-commerce platforms to pay greater attention to effective
promotional strategies in increasing consumer interest. Furthermore,
this research can serve as a reference for future studies in the fields of
digital marketing and Islamic economics.

Keywords: Discounts, Seasonal marketing, Purchase decision, Halal
fashion, Shopee
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