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ABSTRAK 

Nama: Wahyu Nurbiansyah, NIM: 181410175, Judul Skripsi: Analisis Fundraising 

Strategi Terhadap Minat Masyarakat Untuk Memberikan Ziswaf Dimasa 

Pandemi (Studi pada Dompet Dhuafa Banten). 

 Covid-19 merupakan penyakit menular yang disebabkan oleh jenis corona 

virus, penyebaran virus yang sangat luas dan cepat membuat virus tersebut 

dideklarasikan oleh WHO sebagai pandemi. Pandemi Covid-19 membuat dampak 

yang buruk di setiap negara. Salah satu problematika dari buruknya perekonomian 

tersebut yaitu kemiskinan. Dalam hal ini, Ekonomi Syariah memiliki agenda sosial 

dalam mewujudkan keseimbangan dan kesejahteraan umat melalui zakat. Zakat 

harus dikelola dengan baik dan melembaga, sesuai dengan UU No. 23 tahun 2011 

tentang pengelolaan ZIS. Dalam mengelola zakat diperlukan strategi fundraising. 

Lembaga Amil Zakat (LAZ) harus memikirkan strategi fundraising yang baik untuk 

menarik minat masyarakat memberikan ZISWAF dimasa pandemi agar kondisi 

ekonomi di masyarakat dapat stabil dan sejahtera. 

 Berdasarkan permasalahan di atas maka tersusun rumusan masalah dalam 

penelitian ini yaitu: 1) Bagaimanakah strategi fundraising langsung melalui personal 

selling berpengaruh terhadap minat masyarakat untuk memberikan ZISWAF dimasa 

pandemi di Dompet Dhuafa Banten? 2) Bagaimanakah strategi fundraising tidak 

langsung melalui advertising berpengaruh terhadap minat masyarakat untuk 

memberikan ZISWAF dimasa pandemi di Dompet Dhuafa Banten? 3) 

Bagaimanakah strategi fundraising langsung melalui personal selling dan tidak 

langsung melalui advertising secara simultan berpengaruh terhadap terhadap minat 

masyarakat untuk memberikan ZISWAF dimasa pandemi di Dompet Dhuafa 

Banten?. 

 Adapun tujuan dari penelitian ini adalah untuk menganalisis pengaruh 

strategi fundraising langsung melalui personal selling dan tidak langsung melalui 

advertising secara parsial dan simultan terhadap minat masyarakat untuk 

memberikan ZISWAF dimasa pandemi di Dompet Dhuafa Banten. 

 Penelitian ini menggunakan metode kuantitatif deskripstif, pengumpulan 

data dilakukan melalui kuisioner dengan jumlah sampel 95 responden berdasarkan 

rumus slovin. Data yang diperoleh kemudian diproses menggunakan analisis regresi 

linear berganda dengan bantuan prangkat lunak IBM SPSS versi 26. 

 Berdasarkan hasil penelitian ini dapat disimpulkan bahwa variabel strategi 

fundraising langsung melalui personal selling, dan tidak langsung melalui 

advertising secara parsial dan simultan berpengaruh signifikan terhadap minat 

masyarakat untuk memberikan ZISWAF dimasa pandemi di Dompet Dhuafa Banten. 

Kata Kunci: Strategi Fundraising, Minat, ZISWAF 
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ABSTRACT 

Name: Wahyu Nurbiansyah, NIM: 181410175, Thesis Title: Analysis of 

Fundraising Strategies on Public Interest to Provide Ziswaf During a Pandemic 

(Case Study in Dompet Dhuafa Banten). 

 Covid-19 is an infectious disease caused by a type of corona virus, the 

spread of the virus is very wide and fast making the virus declared by WHO as a 

pandemic. The Covid-19 pandemic has had a devastating impact on every country. 

One of the problems of the poor economy is poverty. In this case, Islamic 

Economics has a social agenda in realizing the balance and welfare of the people 

through zakat. Zakat must be managed properly and institutionally, in accordance 

with Law no. 23 of 2011 concerning the management of ZIS. In managing zakat, a 

fundraising strategy is needed. The Amil Zakat Institution (LAZ) must think of a 

good fundraising strategy to attract public interest in providing ZISWAF during the 

pandemic so that economic conditions in the community can be stable and 

prosperous. 

 Based on the problems above, the formulation of the problem in this 

research is structured, namely: 1) How does the direct fundraising strategy through 

personal selling affect public interest in providing ZISWAF during the pandemic in 

Dompet Dhuafa Banten? 2) How does the indirect fundraising strategy through 

advertising affect public interest in providing ZISWAF during the pandemic in 

Dompet Dhuafa Banten? 3) How does the direct fundraising strategy through 

personal selling and indirectly through advertising simultaneously affect public 

interest in providing ZISWAF during the pandemic in Dompet Dhuafa Banten?. 

 The purpose of this study is to analyze the effect of direct fundraising 

strategies through personal selling and indirectly through advertising partially and 

simultaneously on public interest in providing ZISWAF during the pandemic in 

Dompet Dhuafa Banten. 

 This study uses descriptive quantitative methods, data collection is done 

through a questionnaire with a sample of 95 respondents based on the Slovin 

formula. The data obtained were then processed using multiple linear regression 

analysis with the help of IBM SPSS version 26 software. 

 Based on the results of this study, it can be concluded that the direct 

fundraising strategy variable through personal selling, and indirectly through 

advertising partially and simultaneously has a significant effect on public interest in 

providing ZISWAF during the pandemic in Dompet Dhuafa Banten. 

Keywords: Fundraising Strategy, Interest, ZISWAF 
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