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LAMPIRAN   



 

 
 

KUESIONER 

PENGARUH KUALITAS PRODUK DAN HARGA 

TERHADAP 

VOLUME PENJUALAN DALAM  PERSPEKTIF ISLAM 

(Penelitian di Toko Hj. Enung Kec. Kalanganyar Kab. Lebak) 

Kepada Yth Mahasiswa/i Jurusan Ekonomi Syariah 

Di Tempat 

Assalammu'alaikum Wr.Wb 

Dalam rangka menyelesaikan tugas akhir untuk memenuhi 

skripsi dengan judul "Pengaruh Kualitas Produk Dan Harga 

Terhadap Volume Penjualan Dalam  Perspektif Islam 

(Penelitian di Toko Hj. Enung Kec. Kalanganyar Kab. 

Lebak)", maka kuesioner ini merupakan salah satu instrumen 

penelitian yang dilakukan oleh: 

Nama   : Aulian Arrachman Nur Hakim 

Nim   : 1814110105 

Jurusan   : Ekonomi Syariah 

Fakultas   : Ekonomi Dan Bisnis Islam 

Universitas  : UIN Sultan Maulana Hasanuddin Banten 

Memohon kesediaan Ibu/bapak, Saudara/i untuk mengisi 

kuesioner (daftar pertanyaan yang saya ajukan ini secara jujur 

dan terbuka. Atas partisipasi Ibu/bapak, Saudara/i dalam 



 
 

 
 

mengisi pertanyaan/kuesioner ini, saya mengucapkan terima 

kasih. 

 

Hormat Saya 

 

Aulian Arrachman Nur Hakim 

  

A. Identifikasi Responden 

1. Nama   : 

2. Jenis Kelamin  : 

3. Umur   : 

B. Petunjuk Pengisian 

Berilah tanda ceklis (√) pada kolom yang Anda anggap 

sesuai, setiap pertanyaan hanya diperbolehkan memilih 

satu jawaban. 

Adapun pilihan jawabannya adalah : 

STS  : Sangat Tidak Setuju 

TS  : Tidak Setuju 

N  : Ragu - Ragu 

S  : Setuju 

SS  : Sangat Setuju 

 

 



 
 

 
 

No Pertanyaan 
Jawaban Dan Skor 

STS TS N S SS 

Kualitas Produk 
     

1 Penyusunan Barang Yang Di Jual 

Tersusun Rapih  

     

2 Barang - Barang Yang Di Cari 

Mudah Di Temukan 

     

3 Pelayanan Toko Terhadap 

Pembeli Yang Bertanya  Mudah 

Sangat Ramah 

     

4 Produk Kemasan Yang Di 

Sajikan Bagus  

     

5 Masa Tanggal Kadaluarsa 

Barang Yang Di Jual Masih 

Lama 

     

6 Produk Kemasan Yang Di 

Sajikan Kuat  

     

7 Label Kadaluarsa Pada Barang 

Yang Di Sajikan Tertera Dengan 

Jelas 

     

8 Barang Yang Tersusun Di Rak 

Mudah Untuk Di Cari 

     

9 Fungsi Harga Yang Tertera Pada 

Rak Produk Sangat Membantu 

     

10 Kualitas Produk Yang Di Sajikan 

Lengkap 

     

11 Produk Yang Dijual Banyak 

Jenisnya 

     

12 Produk Yang Di Jual Tidak 

Hanya Makanan Saja, Akan 

Tetapi Kebutuhan Lainya Ada 

     



 
 

 
 

13 Ukuran Prduk Yang Dijual 

Sesuai Dengan Harga 

     

14 Produk Yang Di Taro Di Rak 

Sesuai Dengan Ukuranya 

     

15 Produk Makan Ringan Yang Di 

Jual Bervarian Ukuranya 

     

16 Produk Yang Di Jual Mempunyai 

Varian  Rasa pedas 

     

17 Produk Yang Di Jual Mempunyai 

Varian  Rasa asin 

     

18 Produk Yang Di Jual Mempunyai 

Varian  Rasa asam 

     

 

Harga 
     

1 Harga Produk Yang di Tawarkan 

Terjangkau 

     

2 Harga Produk Yang Dijual Masih 

Tergolong Murah 

     

3 Produk Yang Di Jual Lebih 

Murah Di Bandingkan Dengan 

Toko Lainnya 

     

4 Harga Produk Yang Di Jual 

Sesuai Dengan Kualitas Yang Di 

Berikan 

     

5 Kualitas Produk Yang Di Jual 

Mempengaruhi Harga Barang 

     

6 Kualitas Produk yang Di Jual 

Benar Dan Jujur Sesuai Dengan 

Harganya 

     

7 Produk Yang Di Jual Harganya 

Sangat Bersaing Di Pasar 

     

8 Harga Produk Yang Di Jual 

Sesuai Harapan Saya  

     



 
 

 
 

9 Harga Produk Di Toko Hj. Enung 

Terbilang Lebih Murah 

     

10 Harga Produk Yang Di Terapkan 

Sesuai Dengan Manfaat Yang Di 

Peroleh Oleh Konsumen 

     

11 Produk - Produk Yang Di Jual 

Berkualitas Baik Dan Murah 

     

12 Harga Produk Yang Di Jual 

Bervarian Sesuai Dengan Merek 

Produk Tersebut 

     

 

Volume Penjualan 
     

1 Pembelian Produk Yang Saya 

Beli Di Toko Hj. Enung Setiap 

Harinya Sudah Memenuhi 

Kebutuhan Pokok Saya 

     

2 Saya Merasa Penjualan Produk 

Di Toko Hj. Enung Setiap 

Harinya Mencapai Volume 

Penjualan Tertentu 

     

3 Saya Merasa Selama Saya 

Berbelanja, Toko Hj. Enung 

Selalu mencapai Volume 

Penjualan tertentu 

     

4 Pembelian Produk Yang Saya 

Beli Setiap Harinya Memberikan 

Keuntungan Terhadap Toko Hj. 

Enung 

     

5 Saya Merasa Ketika Saya 

Berbelanja Di Toko Hj. Enung 

Maka Saya Terlibat aktif Dalam 

Mendapatkan Laba Untuk Toko 

Hj. Enung 

     

6 Saya Merasa Pegawai Di Toko 

Hj. Enung Bekerja Sama Dalam 

Mencapai Laba Penjualan 

tertentu 

     



 
 

 
 

7 Jumlah Dan Ragam Produk Yang 

Saya Beli Dapat Menunjang 

Pertumbuhan Toko Hj. Enung 

     

8 Saya Merasa Produk Yang Di 

Jual Terus Bervarian Ragam 

Barang Yang Di Tawarkan Ke 

Konsumen 

     

9 Saya Merasa Ketika Saya 

Berbelanja Di Toko Hj. Enung 

Maka Membantu Menunjang 

Pertumbuhan Toko Tersebut 

     

 

  



 
 

 
 

HASIL REKAP DATA RESPONDEN 

Data Responden 

N

o 

Kualitas Produk 

X1.

1 

X1.

2 

X1.

3 

X1.

4 

X1.

5 

X1.

6 

X1.

7 

X1.

8 

X1.

9 

1   5 5 4 5 5 4 5 5 

2 5 5 5 5 5 5 5 5 5 

3 5 5 5 5 5 5 5 5 5 

4 5 4 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 

6 5 5 5 5 5 5 5 5 5 

7 1 1 1 1 1 1 1 1 1 

8 5 5 5 5 5 5 5 5 5 

9 4 4 4 4 4 4 4 4 4 

10 5 5 5 5 5 5 5 5 5 

11 5 5 5 4 4 4 4 5 4 

12 5 5 5 5 5 5 5 5 5 

13 5 5 5 5 5 5 5 5 5 

14 5 5 5 5 5 5 5 5 5 

15 5 5 5 5 5 5 5 5 5 

16 4 4 5 4 4 4 4 5 4 

17 4 4 4 4 5 4 5 5 5 

18 4 5 5 4 5 4 5 5 5 

19 5 5 5 5 5 4 5 5 5 

20 5 5 5 5 5 5 5 5 5 

21 5 5 5 5 5 5 5 5 5 

22 4 4 4 4 4 4 4 4 4 

23 5 5 5 4 4 4 5 5 5 

24 5 5 5 4 5 5 5 5 5 

25 4 5 4 4 4 4 4 5 5 

26 5 5 5 5 5 4 5 5 5 

27 4 4 5 4 4 4 4 4 5 



 
 

 
 

28 5 5 5 5 5 5 5 5 5 

29 5 5 5 5 5 5 5 5 5 

30 5 5 5 5 4 5 5 5 5 

31 5 5 5 5 5 5 5 5 5 

32 5 5 5 5 5 4 5 5 5 

33 5 5 5 5 5 5 5 5 5 

34 5 5 5 5 5 5 5 5 5 

35 5 5 5 3 4 3 4 4 4 

36 5 5 5 5 5 5 5 4 5 

37 5 4 5 5 5 5 5 5 5 

38 5 4 5 5 5 5 5 5 5 

39 5 4 5 5 5 5 5 5 5 

40 5 5 5 5 5 4 5 4 4 

41 4 4 4 4 4 4 4 5 4 

42 5 4 4 4 5 5 5 5 5 

43 4 4 4 4 4 4 5 5 5 

44 5 4 5 4 5 5 5 5 5 

45 4 4 4 4 4 4 4 4 5 

46 4 4 5 4 5 4 4 4 4 

47 5 4 5 5 5 5 5 5 5 

48 5 4 4 5 5 5 4 5 4 

49 5 4 5 5 5 5 5 5 5 

50 4 4 5 4 4 5 4 4 4 

51 5 4 4 4 4 4 4 4 4 

52 4 5 4 4 4 5 4 4 4 

53 4 4 5 4 4 5 5 5 5 

54 5 4 5 4 4 4 4 5 5 

55 5 4 4 5 5 5 5 5 5 

56 4 5 5 4 4 4 4 4 4 

57 4 5 4 4 4 5 5 5 5 

 

 



 
 

 
 

Kualitas Produk 

Tot

al 

X1.

10 

X1.

11 

X1.

12 

X1.

13 

X1.

14 

X1.

15 

X1.

16 

X1.

17 

X1.

18 

4 5 5 4 5 5 4 5 5 80 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 89 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 90 

2 1 2 1 1 2 2 1 1 22 

5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 72 

5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 3 3 3 3 72 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 90 

4 5 4 4 4 4 5 4 4 76 

5 4 4 4 4 5 4 4 3 77 

5 5 5 5 5 5 4 5 5 86 

4 5 5 5 5 5 5 5 5 88 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 4 4 72 

4 5 5 4 5 5 5 5 5 85 

5 5 5 5 5 5 5 5 5 89 

5 5 5 5 5 5 5 5 5 84 

5 4 5 5 5 5 5 5 5 88 

4 4 5 4 5 4 5 5 5 79 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 90 



 
 

 
 

5 5 4 4 5 4 5 4 5 85 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 89 

5 5 5 5 5 5 5 5 5 90 

5 5 5 5 5 5 5 5 5 90 

4 4 4 4 4 4 4 5 5 75 

4 4 4 5 5 5 5 5 5 86 

5 5 5 4 5 4 5 5 5 87 

5 5 4 5 5 5 5 5 5 88 

5 5 5 5 5 4 5 4 5 87 

5 5 4 5 5 5 5 5 5 86 

4 4 4 5 5 5 5 5 5 79 

5 5 5 4 4 4 4 4 4 81 

5 5 5 5 5 5 5 5 5 84 

5 4 5 5 5 4 4 4 4 83 

4 5 4 4 4 4 4 4 4 74 

5 4 4 4 4 4 4 4 4 75 

5 5 5 5 5 5 5 5 5 89 

5 5 4 4 4 4 4 4 4 79 

5 5 4 5 5 5 5 5 5 88 

4 4 4 4 4 4 4 4 4 74 

4 4 4 4 4 4 4 4 4 73 

4 4 4 4 4 4 4 4 4 74 

5 5 5 5 5 5 5 5 5 86 

4 4 4 4 4 4 4 4 4 76 

5 5 5 5 5 5 5 5 5 88 

4 4 4 4 4 4 4 4 4 74 

5 5 5 4 5 5 5 4 4 83 

 

 

 



 
 

 
 

No 
Harga 

Total 
X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 X2.11 X2.12 

1 4 5 5 4 5 5 4 5 5 4 5 5 56 

2 5 5 5 5 5 5 5 5 5 5 5 5 60 

3 4 5 5 4 4 5 4 4 5 5 5 5 55 

4 5 5 5 4 5 4 5 4 5 4 4 4 54 

5 5 5 5 5 5 5 5 5 5 5 5 5 60 

6 5 5 4 5 5 5 5 5 5 5 5 5 59 

7 2 2 1 1 2 2 2 1 2 1 2 1 19 

8 5 5 5 5 5 5 5 5 5 5 5 5 60 

9 4 4 4 4 4 4 4 4 4 4 4 4 48 

10 5 5 5 5 5 5 5 5 5 5 5 5 60 

11 5 4 5 4 3 3 3 3 3 3 4 3 43 

12 5 5 5 5 5 5 5 5 5 5 5 5 60 

13 5 5 5 5 5 5 5 5 5 5 5 5 60 

14 5 5 5 5 5 5 5 5 5 5 5 5 60 

15 5 5 5 5 5 5 5 5 5 5 5 5 60 

16 5 4 4 4 3 4 4 4 5 4 5 4 50 

17 5 4 4 4 4 4 4 3 4 4 4 4 48 

18 5 5 5 5 5 5 4 5 4 5 5 5 58 

19 4 5 4 5 5 5 5 4 5 5 5 5 57 

20 5 5 5 5 5 5 5 5 5 5 5 5 60 

21 5 5 5 5 5 5 5 5 5 5 5 5 60 

22 4 4 4 4 4 4 4 4 4 4 4 4 48 

23 5 4 5 4 5 5 5 5 4 5 5 5 57 

24 4 4 4 4 4 5 4 4 5 4 4 4 50 

25 5 4 5 4 5 4 5 5 5 5 5 5 57 

26 5 4 4 4 4 5 5 5 5 5 5 5 56 

27 5 5 5 5 5 5 5 4 5 4 5 5 58 

28 5 5 5 5 5 5 5 5 5 5 5 5 60 

29 5 5 5 5 5 5 5 5 5 5 5 5 60 

30 5 5 4 5 4 4 4 4 4 4 4 4 51 



 
 

 
 

31 5 5 5 5 5 5 5 5 5 5 5 5 60 

32 5 4 5 5 4 5 5 5 5 5 5 5 58 

33 5 5 5 5 5 5 5 5 5 5 5 5 60 

34 5 5 5 5 5 5 5 5 5 5 5 5 60 

35 5 4 4 5 5 5 4 4 4 4 4 5 53 

36 4 4 4 4 5 4 5 4 4 4 5 5 52 

37 5 5 4 4 4 4 4 4 5 5 5 5 54 

38 4 4 5 5 4 5 5 5 5 5 4 4 55 

39 4 4 5 4 4 4 4 4 4 5 5 5 52 

40 5 4 4 5 5 5 5 5 5 5 5 5 58 

41 4 4 4 4 4 4 4 4 4 4 4 4 48 

42 4 4 4 4 4 4 4 3 4 5 5 5 50 

43 4 4 4 4 4 4 4 4 4 5 5 5 51 

44 3 4 4 4 4 4 4 4 4 4 4 4 47 

45 4 4 5 4 4 4 4 3 4 4 5 4 49 

46 4 4 4 4 4 4 4 4 4 4 4 4 48 

47 5 5 5 5 5 5 5 5 5 5 5 5 60 

48 5 5 4 5 5 4 5 5 5 5 5 5 58 

49 4 4 4 4 4 4 4 4 4 4 4 4 48 

50 5 4 5 5 4 5 4 5 4 4 4 4 53 

51 5 4 4 4 4 4 4 4 5 4 4 4 50 

52 5 4 5 5 5 5 5 5 5 5 5 5 59 

53 4 5 5 5 4 5 5 5 4 4 4 4 54 

54 4 4 4 4 4 4 4 4 4 4 4 4 48 

55 5 5 5 5 5 5 5 5 5 5 5 5 60 

56 4 4 4 4 5 5 4 4 5 4 5 5 53 

57 5 4 4 4 5 5 5 5 5 5 4 5 56 



 
 

 
 

 

No 
Volume Penjualan 

Total 
X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 

1 4 5 5 5 5 5 5 5 5 44 

2 5 5 5 5 5 5 5 5 5 45 

3 4 4 4 5 5 5 5 5 5 42 

4 5 5 5 5 5 5 5 5 5 45 

5 5 5 5 5 5 5 5 5 5 45 

6 5 5 5 5 5 5 5 5 5 45 

7 1 2 1 2 2 1 1 1 1 12 

8 5 5 5 5 5 5 5 5 5 45 

9 4 4 4 4 4 4 4 4 4 36 

10 5 5 5 5 5 5 5 5 5 45 

11 3 3 3 3 3 3 3 3 4 28 

12 5 5 5 5 5 5 5 5 5 45 

13 5 5 5 5 5 5 5 5 5 45 

14 5 5 5 5 5 5 5 5 5 45 

15 5 5 5 5 5 5 5 5 5 45 

16 4 4 4 4 3 3 3 4 4 33 

17 3 4 4 4 3 4 3 4 4 33 

18 5 5 5 5 5 5 5 5 5 45 

19 5 5 5 5 5 5 5 5 5 45 

20 5 5 5 5 5 5 5 5 5 45 

21 5 5 5 5 5 5 5 5 5 45 

22 4 3 3 4 3 4 3 4 3 31 

23 5 5 5 5 5 5 5 5 5 45 

24 5 5 5 5 5 5 5 5 5 45 

25 5 5 5 5 4 5 4 5 4 42 

26 5 5 5 5 5 5 5 5 5 45 

27 5 5 5 5 5 5 5 5 5 45 

28 5 5 5 5 5 5 5 5 5 45 

29 5 5 5 5 5 5 5 5 5 45 



 
 

 
 

30 5 5 5 5 5 5 5 5 5 45 

31 5 5 5 5 5 5 5 5 5 45 

32 5 5 5 5 5 5 5 5 5 45 

33 5 5 5 5 5 5 5 5 5 45 

34 5 5 5 5 5 5 5 5 5 45 

35 5 5 5 5 5 5 5 5 5 45 

36 5 5 5 5 5 5 5 5 5 45 

37 5 5 5 5 5 5 5 5 5 45 

38 5 5 5 5 5 5 5 5 5 45 

39 5 5 5 5 4 5 4 4 5 42 

40 5 5 5 5 5 5 5 5 5 45 

41 5 5 5 5 5 5 5 5 5 45 

42 5 5 4 5 5 5 5 5 4 43 

43 4 5 4 4 4 4 4 4 4 37 

44 4 4 4 4 4 4 4 4 4 36 

45 4 3 3 5 3 4 4 4 4 34 

46 4 3 4 5 4 5 4 4 4 37 

47 5 5 5 5 5 5 5 5 5 45 

48 5 4 4 4 4 4 4 4 4 37 

49 5 5 5 5 4 4 4 4 4 40 

50 4 4 4 4 4 4 4 4 4 36 

51 4 3 3 3 4 4 4 4 4 33 

52 4 4 4 4 4 4 4 4 4 36 

53 4 4 4 4 4 4 4 4 4 36 

54 4 3 4 4 4 4 4 4 4 35 

55 5 5 5 5 5 5 5 5 5 45 

56 5 4 4 4 4 4 4 4 4 37 

57 4 4 3 3 4 4 4 4 4 34 

 



 
 

 
 

HASIL UJI ASUMSI KLASIK 

1. Uji Instrumen 

a. Uji Validitas 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 

X1.1 Pearson 

Correlation 

1 .663** .762** .822** .805** .691** .802** .743** .721** .668** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.2 Pearson 

Correlation 

.663** 1 .717** .617** .620** .541** .663** .621** .637** .517** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.3 Pearson 

Correlation 

.762** .717** 1 .695** .731** .626** .721** .684** .707** .565** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.4 Pearson 

Correlation 

.822** .617** .695** 1 .850** .792** .822** .721** .733** .755** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.5 Pearson 

Correlation 

.805** .620** .731** .850** 1 .762** .844** .754** .772** .811** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.6 Pearson 

Correlation 

.691** .541** .626** .792** .762** 1 .766** .727** .742** .730** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.7 Pearson 

Correlation 

.802** .663** .721** .822** .844** .766** 1 .825** .884** .851** 



 
 

 
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.8 Pearson 

Correlation 

.743** .621** .684** .721** .754** .727** .825** 1 .853** .776** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.9 Pearson 

Correlation 

.721** .637** .707** .733** .772** .742** .884** .853** 1 .752** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.10 Pearson 

Correlation 

.668** .517** .565** .755** .811** .730** .851** .776** .752** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 57 57 57 57 57 57 57 57 57 57 

X1.11 Pearson 

Correlation 

.702** .646** .656** .771** .747** .750** .821** .841** .819** .780** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.12 Pearson 

Correlation 

.606** .620** .605** .632** .698** .658** .785** .768** .835** .720** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.13 Pearson 

Correlation 

.733** .657** .703** .806** .808** .687** .850** .767** .783** .775** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.14 Pearson 

Correlation 

.721** .708** .755** .796** .768** .734** .881** .817** .878** .755** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 



 
 

 
 

X1.15 Pearson 

Correlation 

.535** .633** .533** .683** .707** .587** .791** .688** .752** .686** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.16 Pearson 

Correlation 

.615** .553** .609** .774** .621** .630** .788** .676** .742** .679** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.17 Pearson 

Correlation 

.662** .672** .704** .711** .739** .591** .776** .687** .782** .651** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

X1.18 Pearson 

Correlation 

.692** .668** .732** .742** .694** .623** .765** .677** .769** .646** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

TOTAL

_X1 

Pearson 

Correlation 

.832** .755** .803** .881** .881** .811** .937** .872** .906** .838** 

 

X1.11 X1.12 X1.13 X1.14 X1.15 X1.16 X1.17 X1.18 TOTAL_X1 

.702** .606** .733** .721** .535** .615** .662** .692** .832** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.646** .620** .657** .708** .633** .553** .672** .668** .755** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.656** .605** .703** .755** .533** .609** .704** .732** .803** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.771** .632** .806** .796** .683** .774** .711** .742** .881** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 



 
 

 
 

57 57 57 57 57 57 57 57 57 

.747** .698** .808** .768** .707** .621** .739** .694** .881** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.750** .658** .687** .734** .587** .630** .591** .623** .811** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.821** .785** .850** .881** .791** .788** .776** .765** .937** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.841** .768** .767** .817** .688** .676** .687** .677** .872** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.819** .835** .783** .878** .752** .742** .782** .769** .906** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.780** .720** .775** .755** .686** .679** .651** .646** .838** 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

1 .763** .754** .819** .727** .765** .757** .784** .890** 

 .000 .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.763** 1 .746** .831** .711** .709** .758** .751** .843** 

.000  .000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.754** .746** 1 .894** .837** .799** .853** .842** .916** 

.000 .000  .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.819** .831** .894** 1 .835** .873** .892** .914** .953** 

.000 .000 .000  .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 



 
 

 
 

.727** .711** .837** .835** 1 .816** .885** .795** .845** 

.000 .000 .000 .000  .000 .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.765** .709** .799** .873** .816** 1 .845** .874** .856** 

.000 .000 .000 .000 .000  .000 .000 .000 

57 57 57 57 57 57 57 57 57 

.757** .758** .853** .892** .885** .845** 1 .948** .892** 

.000 .000 .000 .000 .000 .000  .000 .000 

57 57 57 57 57 57 57 57 57 

.784** .751** .842** .914** .795** .874** .948** 1 .893** 

.000 .000 .000 .000 .000 .000 .000  .000 

57 57 57 57 57 57 57 57 57 

.890** .843** .916** .953** .845** .856** .892** .893** 1 

 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 

X2.1 Pearson Correlation 1 .597** .616** .708** .580** .545** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 

X2.2 Pearson Correlation .597** 1 .686** .770** .689** .636** 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 57 57 57 57 57 57 

X2.3 Pearson Correlation .616** .686** 1 .734** .585** .654** 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 57 57 57 57 57 57 

X2.4 Pearson Correlation .708** .770** .734** 1 .704** .784** 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 57 57 57 57 57 57 

X2.5 Pearson Correlation .580** .689** .585** .704** 1 .748** 

Sig. (2-tailed) .000 .000 .000 .000  .000 

N 57 57 57 57 57 57 



 
 

 
 

X2.6 Pearson Correlation .545** .636** .654** .784** .748** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 57 57 57 57 57 57 

X2.7 Pearson Correlation .623** .651** .631** .756** .808** .755** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 

X2.8 Pearson Correlation .652** .653** .697** .793** .740** .824** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 

X2.9 Pearson Correlation .611** .664** .551** .642** .685** .750** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 

X2.1

0 

Pearson Correlation .610** .643** .652** .728** .698** .728** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 

X2.1

1 

Pearson Correlation .564** .639** .653** .621** .662** .621** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 

X2.1

2 

Pearson Correlation .600** .656** .619** .701** .822** .765** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 

TOT

AL_

X2 

Pearson Correlation .754** .808** .793** .878** .855** .865** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 

 

X2.7 X2.8 X2.9 X2.10 X2.11 X2.12 TOTAL_X2 

.623** .652** .611** .610** .564** .600** .754** 

.000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 

.651** .653** .664** .643** .639** .656** .808** 



 
 

 
 

.000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 

.631** .697** .551** .652** .653** .619** .793** 

.000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 

.756** .793** .642** .728** .621** .701** .878** 

.000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 

.808** .740** .685** .698** .662** .822** .855** 

.000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 

.755** .824** .750** .728** .621** .765** .865** 

.000 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 

1 .830** .780** .788** .661** .753** .887** 

 .000 .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 

.830** 1 .738** .788** .620** .740** .895** 

.000  .000 .000 .000 .000 .000 

57 57 57 57 57 57 57 

.780** .738** 1 .750** .689** .743** .841** 

.000 .000  .000 .000 .000 .000 

57 57 57 57 57 57 57 

.788** .788** .750** 1 .817** .898** .894** 

.000 .000 .000  .000 .000 .000 

57 57 57 57 57 57 57 

.661** .620** .689** .817** 1 .888** .824** 

.000 .000 .000 .000  .000 .000 

57 57 57 57 57 57 57 

.753** .740** .743** .898** .888** 1 .901** 

.000 .000 .000 .000 .000  .000 



 
 

 
 

57 57 57 57 57 57 57 

.887** .895** .841** .894** .824** .901** 1 

.000 .000 .000 .000 .000 .000  

57 57 57 57 57 57 57 

 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 

TOTAL

_Y 

Y.1 Pearson 

Correlation 

1 .825** .875** .822** .824** .865** .868** .879** .828** .921** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

Y.2 Pearson 

Correlation 

.825** 1 .915** .787** .841** .793** .821** .837** .819** .905** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

Y.3 Pearson 

Correlation 

.875** .915** 1 .882** .853** .875** .858** .887** .901** .952** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

Y.4 Pearson 

Correlation 

.822** .787** .882** 1 .784** .895** .839** .872** .819** .909** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

Y.5 Pearson 

Correlation 

.824** .841** .853** .784** 1 .891** .971** .902** .883** .941** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

Y.6 Pearson 

Correlation 

.865** .793** .875** .895** .891** 1 .931** .949** .898** .956** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 .000 



 
 

 
 

N 57 57 57 57 57 57 57 57 57 57 

Y.7 Pearson 

Correlation 

.868** .821** .858** .839** .971** .931** 1 .945** .927** .965** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

Y.8 Pearson 

Correlation 

.879** .837** .887** .872** .902** .949** .945** 1 .911** .967** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 .000 

N 57 57 57 57 57 57 57 57 57 57 

Y.9 Pearson 

Correlation 

.828** .819** .901** .819** .883** .898** .927** .911** 1 .944** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  .000 

N 57 57 57 57 57 57 57 57 57 57 

TO

TA

L_

Y 

Pearson 

Correlation 

.921** .905** .952** .909** .941** .956** .965** .967** .944** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 57 57 57 57 57 57 57 57 57 57 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

b. Uji Realibilitas 

2. Uji Asumsi Klasik 

a. Uji Multikolonieritas 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardi

zed 

Coefficie

nts t Sig. 

Collinearity 

Statistics 



 
 

 
 

 

b. Uji Heteroskedasitisitas 

B 

Std. 

Error Beta 

Tolera

nce VIF 

1 (Constant) -4.551 3.323 
 

-

1.370 

.176 
  

Kualitas 

Produk 

.390 .075 .648 5.220 .000 .261 3.825 

Harga .243 .115 .263 2.116 .039 .261 3.825 

a. Dependent Variable: Volume Penjualan 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) -4.551 3.323  -1.370 .176   

Kualitas Produk .390 .075 .648 5.220 .000 .261 3.825 

Harga .243 .115 .263 2.116 .039 .261 3.825 

a. Dependent Variable: Volume Penjualan 



 
 

 
 

3. Uji Normalitas 

a. Uji Histogram 

 

b. Uji Pilot 

 



 
 

 
 

4. Uji Hipotesis 

a. Uji Parsial (uji t)  

 

b. Uji Simultan (uji f) 

ANOVAa 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regression 1697.284 2 848.642 96.958 .000b 

Residual 472.646 54 8.753   

Total 2169.930 56    

a. Dependent Variable: Volume Penjualan 

b. Predictors: (Constant), Harga, Kualitas Produk 

c. Uji Koefisien Determinan (𝑹𝟐) 

Model Summaryb 

Model R R Square 

Adjusted 

R Square 

Std. Error of 

the Estimate Durbin-Watson 

1 .884a .782 .774 2.958 1.287 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -4.551 3.323  -1.370 .176 

Kualitas Produk .390 .075 .648 5.220 .000 

Harga .243 .115 .263 2.116 .039 

a. Dependent Variable: Volume Penjualan 



 
 

 
 

5. Analisis Persamaan Regresi 

 

Titik Persentase Distribusi t (df = 41 – 80) 

 

Pr  0.25  0.10  0.05  0.025  0.01  0.005  0.001  

df   0.50  0.20  0.10  0.050  0.02  0.010  0.002  

 41  0.68052  1.30254  1.68288  2.01954  2.42080  2.70118  3.30127  

 42  0.68038  1.30204  1.68195  2.01808  2.41847  2.69807  3.29595  

 43  0.68024  1.30155  1.68107  2.01669  2.41625  2.69510  3.29089  

 44  0.68011  1.30109  1.68023  2.01537  2.41413  2.69228  3.28607  

 45  0.67998  1.30065  1.67943  2.01410  2.41212  2.68959  3.28148  

 46  0.67986  1.30023  1.67866  2.01290  2.41019  2.68701  3.27710  

 47  0.67975  1.29982  1.67793  2.01174  2.40835  2.68456  3.27291  

 48  0.67964  1.29944  1.67722  2.01063  2.40658  2.68220  3.26891  

 49  0.67953  1.29907  1.67655  2.00958  2.40489  2.67995  3.26508  

 50  0.67943  1.29871  1.67591  2.00856  2.40327  2.67779  3.26141  

 51  0.67933  1.29837  1.67528  2.00758  2.40172  2.67572  3.25789  

 52  0.67924  1.29805  1.67469  2.00665  2.40022  2.67373  3.25451  

 53  0.67915  1.29773  1.67412  2.00575  2.39879  2.67182  3.25127  

 54  0.67906  1.29743  1.67356  2.00488  2.39741  2.66998  3.24815  

 55  0.67898  1.29713  1.67303  2.00404  2.39608  2.66822  3.24515  

 56  0.67890  1.29685  1.67252  2.00324  2.39480  2.66651  3.24226  

 57  0.67882  1.29658  1.67203  2.00247  2.39357  2.66487  3.23948  

 58  0.67874  1.29632  1.67155  2.00172  2.39238  2.66329  3.23680  

 59  0.67867  1.29607  1.67109  2.00100  2.39123  2.66176  3.23421  

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) -4.551 3.323  -1.370 .176   

Kualitas Produk .390 .075 .648 5.220 .000 .261 3.825 

Harga .243 .115 .263 2.116 .039 .261 3.825 



 
 

 
 

 60  0.67860  1.29582  1.67065  2.00030  2.39012  2.66028  3.23171  

 61  0.67853  1.29558  1.67022  1.99962  2.38905  2.65886  3.22930  

 62  0.67847  1.29536  1.66980  1.99897  2.38801  2.65748  3.22696  

 63  0.67840  1.29513  1.66940  1.99834  2.38701  2.65615  3.22471  

 64  0.67834  1.29492  1.66901  1.99773  2.38604  2.65485  3.22253  

 65  0.67828  1.29471  1.66864  1.99714  2.38510  2.65360  3.22041  

 66  0.67823  1.29451  1.66827  1.99656  2.38419  2.65239  3.21837  

 67  0.67817  1.29432  1.66792  1.99601  2.38330  2.65122  3.21639  

 68  0.67811  1.29413  1.66757 1.99547  2.38245  2.65008  3.21446  

 69  0.67806  1.29394  1.66724  1.99495  2.38161  2.64898  3.21260  

 70  0.67801  1.29376  1.66691  1.99444  2.38081  2.64790  3.21079  

 71  0.67796  1.29359  1.66660  1.99394  2.38002  2.64686  3.20903  

 72  0.67791  1.29342  1.66629  1.99346  2.37926  2.64585  3.20733  

 73  0.67787  1.29326  1.66600  1.99300  2.37852  2.64487  3.20567  

 74  0.67782  1.29310  1.66571  1.99254  2.37780  2.64391  3.20406  

 75  0.67778  1.29294  1.66543  1.99210  2.37710  2.64298  3.20249  

 76  0.67773  1.29279  1.66515  1.99167  2.37642  2.64208  3.20096  

 77  0.67769  1.29264  1.66488  1.99125  2.37576  2.64120  3.19948  

 78  0.67765  1.29250  1.66462  1.99085  2.37511  2.64034  3.19804  

 79  0.67761  1.29236  1.66437  1.99045  2.37448  2.63950  3.19663  

 80  0.67757  1.29222  1.66412  1.99006  2.37387  2.63869  3.19526  

 

 

 

Titik Persentase Distribusi F untuk 

Probabilita = 0,10  

df 

untuk  
penyebut  
(N2)  

 
df untuk pembilang (N1)  

   

1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  

46  2.82  2.42  2.21  2.07  1.98  1.91  1.85  1.81  1.77  1.74  1.71  1.69  1.67  1.65  1.64  

47  2.82  2.42  2.20  2.07  1.97  1.90  1.85  1.80  1.77  1.74  1.71  1.69  1.67  1.65  1.64  

48  2.81  2.42  2.20  2.07  1.97  1.90  1.85  1.80  1.77  1.73  1.71  1.69  1.67  1.65  1.63  

49  2.81  2.41  2.20  2.06  1.97  1.90  1.84  1.80  1.76  1.73  1.71  1.68  1.66  1.65  1.63  

50  2.81  2.41  2.20  2.06  1.97  1.90  1.84  1.80  1.76  1.73  1.70  1.68  1.66  1.64  1.63  

51  2.81  2.41  2.19  2.06  1.96  1.89  1.84  1.79  1.76  1.73  1.70  1.68  1.66  1.64  1.62  



 
 

 
 

52  2.80  2.41  2.19  2.06  1.96  1.89  1.84  1.79  1.75  1.72  1.70  1.67  1.65  1.64  1.62  

53  2.80  2.41  2.19  2.05  1.96  1.89  1.83  1.79  1.75  1.72  1.70  1.67  1.65  1.63  1.62  

54  2.80  2.40  2.19  2.05  1.96  1.89  1.83  1.79  1.75  1.72  1.69  1.67  1.65  1.63  1.62  

55  2.80  2.40  2.19  2.05  1.95  1.88  1.83  1.78  1.75  1.72  1.69  1.67  1.65  1.63  1.61  

56  2.80  2.40  2.18  2.05  1.95  1.88  1.83  1.78  1.75  1.71  1.69  1.67  1.65  1.63  1.61  

57  2.80  2.40  2.18  2.05  1.95  1.88  1.82  1.78  1.74  1.71  1.69  1.66  1.64  1.63  1.61  

58  2.79  2.40  2.18  2.04  1.95  1.88  1.82  1.78  1.74  1.71  1.68  1.66  1.64  1.62  1.61  

59  2.79  2.39  2.18  2.04  1.95  1.88  1.82  1.78  1.74  1.71  1.68  1.66  1.64  1.62  1.61  

60  2.79  2.39  2.18  2.04  1.95  1.87  1.82  1.77  1.74  1.71  1.68  1.66  1.64  1.62  1.60  

61  2.79  2.39  2.18  2.04  1.94  1.87  1.82  1.77  1.74  1.71  1.68  1.66  1.64  1.62  1.60  

62  2.79  2.39  2.17  2.04  1.94  1.87  1.82  1.77  1.73  1.70  1.68  1.65  1.63  1.62  1.60  

63  2.79  2.39  2.17  2.04  1.94  1.87  1.81  1.77  1.73  1.70  1.68  1.65  1.63  1.61  1.60  

64  2.79  2.39  2.17  2.03  1.94  1.87  1.81  1.77  1.73  1.70  1.67  1.65  1.63  1.61  1.60  

65  2.78  2.39  2.17  2.03  1.94  1.87  1.81  1.77  1.73  1.70  1.67  1.65  1.63  1.61  1.59  

66  2.78  2.38  2.17  2.03  1.94  1.87  1.81  1.77  1.73  1.70  1.67  1.65  1.63  1.61  1.59  

67  2.78  2.38  2.17  2.03  1.94  1.86  1.81  1.76  1.73  1.70  1.67  1.65  1.63  1.61  1.59  

68  2.78  2.38  2.17  2.03  1.93  1.86  1.81  1.76  1.73  1.69  1.67  1.64  1.62  1.61  1.59  

69  2.78  2.38  2.16  2.03  1.93  1.86  1.81  1.76  1.72  1.69  1.67  1.64  1.62  1.60  1.59  

70  2.78  2.38  2.16  2.03  1.93  1.86  1.80  1.76  1.72  1.69  1.66  1.64  1.62  1.60  1.59  

71  2.78  2.38  2.16  2.03  1.93  1.86  1.80  1.76  1.72  1.69  1.66  1.64  1.62  1.60  1.59  

72  2.78  2.38  2.16  2.02  1.93  1.86  1.80  1.76  1.72  1.69  1.66  1.64  1.62  1.60  1.58  

73  2.78  2.38  2.16  2.02  1.93  1.86  1.80  1.76  1.72  1.69  1.66  1.64  1.62  1.60  1.58  

74  2.77  2.38  2.16  2.02  1.93  1.86  1.80  1.75  1.72  1.69  1.66  1.64  1.62  1.60  1.58  

75  2.77  2.37  2.16  2.02  1.93  1.85  1.80  1.75  1.72  1.69  1.66  1.63  1.61  1.60  1.58  

76  2.77  2.37  2.16  2.02  1.92  1.85  1.80  1.75  1.72  1.68  1.66  1.63  1.61  1.59  1.58  

77  2.77  2.37  2.16  2.02  1.92  1.85  1.80  1.75  1.71  1.68  1.66  1.63  1.61  1.59  1.58  

78  2.77  2.37  2.16  2.02  1.92  1.85  1.80  1.75  1.71  1.68  1.65  1.63  1.61  1.59  1.58  

79  2.77  2.37  2.15  2.02  1.92  1.85  1.79  1.75  1.71  1.68  1.65  1.63  1.61  1.59  1.58  

 



 
 

 
 

Tabel r untuk df = 51-80 

 

 df = (N-2)  
Tingkat signifikansi untuk uji satu arah  

0.05  0.025  0.01  0.005  0.0005  

Tingkat signifikansi untuk uji dua arah  

0.1  0.05  0.02  0.01  0.001  

51  0.2284  0.2706  0.3188  0.3509  0.4393  

52  0.2262  0.2681  0.3158  0.3477  0.4354  

53  0.2241  0.2656  0.3129  0.3445  0.4317  

54  0.2221  0.2632  0.3102  0.3415  0.4280  

55  0.2201  0.2609  0.3074  0.3385  0.4244  

56  0.2181  0.2586  0.3048  0.3357  0.4210  

57  0.2162  0.2564  0.3022  0.3328  0.4176  

58  0.2144  0.2542  0.2997  0.3301  0.4143  

59  0.2126  0.2521  0.2972  0.3274  0.4110  

60  0.2108  0.2500  0.2948  0.3248  0.4079  

61  0.2091  0.2480  0.2925  0.3223  0.4048  

62  0.2075  0.2461  0.2902  0.3198  0.4018  

63  0.2058  0.2441  0.2880  0.3173  0.3988  

64  0.2042  0.2423  0.2858  0.3150  0.3959  

65  0.2027  0.2404  0.2837  0.3126  0.3931  

66  0.2012  0.2387  0.2816  0.3104  0.3903  

67  0.1997  0.2369  0.2796  0.3081  0.3876  

68  0.1982  0.2352  0.2776  0.3060  0.3850  

69  0.1968  0.2335  0.2756  0.3038  0.3823  

70  0.1954  0.2319  0.2737  0.3017  0.3798  

71  0.1940  0.2303  0.2718  0.2997  0.3773  

72  0.1927  0.2287  0.2700  0.2977  0.3748  

73  0.1914  0.2272  0.2682  0.2957  0.3724  

74  0.1901  0.2257  0.2664  0.2938  0.3701  

75  0.1888  0.2242  0.2647  0.2919  0.3678  

76  0.1876  0.2227  0.2630  0.2900  0.3655  

77  0.1864  0.2213  0.2613  0.2882  0.3633  



 
 

 
 

78  0.1852  0.2199  0.2597  0.2864  0.3611  

79  0.1841  0.2185  0.2581  0.2847  0.3589  

80  0.1829  0.2172  0.2565  0.2830  0.3568  
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