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ABSTRAK 

Nama: Lia Apriliani, NIM: 171410011, Judul Skripsi: Pengaruh 

Faktor Bauran Pemasaran 4C Terhadap Perilaku Konsumen 

Dalam Membeli Produk di Toko Sepatu Daerah Cilegon. 

Latar belakang penelitian ini adalah konsumen berperan 

penting dalam kemajuan bisnis, oleh karena itu perlu dilakukan 

riset bauran pemasaran dari sisi konsumen.  

Perumusan masalah dalam penelitian ini yaitu Bagaimana 

Pengaruh 4C (Consumer Solution, Cost, Convenience dan 

Communication) secara parsial maupun simultan terhadap 

Keputusan Pembelian Produk di Toko Sepatu Daerah Cilegon? 

Tujuan dari penelitian ini yaitu Menganalisis pengaruh 4C secara 

parsial maupun simultan terhadap Keputusan Pembelian Produk 

di Toko Sepatu Daerah Cilegon. 

Penelitian ini menggunakan Model Analisis Regresi 

Berganda, Uji Asumsi Klasik, Uji validitas dan Reliabilitas. 

Pengujian hipotesis dengan menggunakan Uji T dan Uji F karena 

diduga ada pengaruh yang signifikan antara bauran pemasaran 4C 

terhadap Keputusan Pembelian, dan Uji Koefisien Determinasi. 

Kesimpulannya, pengujian hipotesis pada Cost  nilai thitung 

> ttabel (1.270 > 0.68443), Cost secara parsial berpengaruh 

signifikan terhadap keputusan pembelian. Pengujian hipotesis 

pada Convenience nilai thitung > ttabel (0.747 > 0.68443), 

Convenience secara parsial berpengaruh signifikan terhadap 

keputusan pembelian. Pengujian hipotesis pada Consumer 

Solution nilai thitung > ttabel (2.359 > 0.68443), Consumer Solution 

secara parsial berpengaruh signifikan terhadap keputusan 

pembelian. Pengujian hipotesis pada Comunication nilai thitung > 

ttabel (1.397 > 0.68443), Communication secara parsial 

berpengaruh signifikan terhadap keputusan pembelian. Kemudian 

pada uji f nilai fhitung > ftabel (15.568  > 2.74), hal ini menunjukkan 

bahwa variabel 4C secara simultan berpengaruh terhadap 

keputusan pembelian. Setelah dilakukan analisis statistik didapat 

persamaan regresi berganda Y = 1.659 + 0371 – 0.167 + 0.331. 

Nilai koefisien determinasi sebesar 0.668, hal tersebut 

menunjukkan bahwa sebesar 66.8% variabel 4C mempengaruhi 

keputusan pembelian. Kata Kunci: Cost, Convenience, Consumer 

Solution, Communication, Keputusan Pembelian. 
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ABSTRACT 

Name: Lia Apriliani, NIM: 171410011, Thesis Title: The Effect of 

4C Marketing Mix Factors on Consumer Behavior in Buying 

Products at Shoe Stores in Cilegon Region. 

The background of this research is that consumers play 

an important role in business progress, therefore it is necessary 

to research the marketing mix from the consumer. 

The formulation of the problem in this study, namely How 

is the influence of the Consumer Solution, Cost, Convenience and 

Communicaion partially or simultaneously on the product 

purchase decision at the Cilegon Shoe Store? The purposes of 

this study are to analyze the effect of 4C partially or 

simultaneously on Product Purchase Decisions at Shoe Stores in 

the Cilegon Region.  

This research uses Multiple Regression Analysis Model, 

Classical Assumption Test, Validity and Reliability Test. Testing 

the hypothesis using the T test and F test because it is suspected 

that there is a significant influence between the 4C marketing mix 

on Purchase Decisions, and the Coefficient of Determination 

Test. 

In conclusion, testing the hypothesis on the Cost value of 

count > table (1.270 > 0.68443), Cost partially has a significant 

effect on purchasing decisions. Testing the hypothesis on the 

Convenience value of count > table (0.747 > 0.68443), 

Convenience partially has a significant effect on purchasing 

decisions. Hypothesis testing on the Consumer Solution value of 

count > table (2.359 > 0.68443), Consumer Solution partially has 

a significant effect on purchasing decisions. Hypothesis testing 

on the Communication value of count > table (1,397 > 0.68443), 

this means that Communication partially has a significant effect 

on purchasing decisions. Then in the f test, the results of the f 

value calculated > f table (15.568 > 2.74), this indicates that 4C 

simultaneously affect the purchase decision. After statistical 

analysis, it was found that the multiple regression equation Y = 

1.659 + 0371 – 0.167 + 0.331. The value of the coefficient of 

determination is 0.668, it shows that 66.8% of the variables 4C 

affect purchasing decisions. Keywords: Cost, Convenience, 

Consumer Solution, Communication, Purchase Decision 
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