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LAMPIRAN-LAMPIRAN 

 

1. Kedai Kopi Lokal Jawara Coffee Roastery 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Suasana Outdoor 

 

 

 

 

 

 

 



140 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Suasana Indoor 
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2. Menu di Jawara Coffee Roastery 
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3. Wawancara Dengan Informan 

 

 

 

 

 

 

 

(Wawancara dengan Sopani Skay, Marketing Officer Jawara 

Coffee Roastery) 
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(Wawancara dengan Tedi, Manager Jawara Coffee Roastery) 

Wawancara dengan Medi, Head Bar (Kiri) dan M.Nur Sidiq, 

Pelanggan (Kanan)  

 


