
 

                                                             



 

 

                                                             



                                                             



 

 

 

BBC

BBC 

                                                             
6
Pierre Tristam, Profile: Al-Jazeera Revolutionizing Middle Eastern 

Media Ans Perceptions, https://www.thoughtco.com/profile-of-al-jazeera-

2353313. (Diakses pada 28 maret 2019).  

8
Reference For Business, Aljazeera Satelit Channel, 

https://www.referenceforbusiness.com/history2/15/Aljazeera-Satellite-

Channel. (Diakses pada 17 april 2019). 

https://www.thoughtco.com/profile-of-al-jazeera-2353313
https://www.thoughtco.com/profile-of-al-jazeera-2353313
https://www.referenceforbusiness.com/history2/15/Aljazeera-Satellite-Channel
https://www.referenceforbusiness.com/history2/15/Aljazeera-Satellite-Channel


                                                             
9
Adit Tiawaldi, Perkembangan Bahasa Arab Modern Dalam Persepektif 

Sintaksis Dan Semantik Pada Majalah Al-jazeera, Forum: Journal Of  

Pendidikan Dan Kebahasaan, (April 2017), p. 10.  
10

Indi Nisa Uf Fikry Sakila, Skripsi: Peran Al-Jazeera Dalam 

Transformasi Politik Tunisia Pada  Peristiwa Arab Spiring 2010-2011, 

(Jakarta: UIN Syarif Hidayatullah Jakarta, 2016), p.22.  



 

 

CNN

                                                             
11

Megan E zingarelli, The CNN Effect And Al-Jazeera Effect In Global 

Politics And Society. Thesis. Georgetown University, Washington D.C, 2010. 

p.32. 
12

William Rugh, Arab Mass Media: Newspaper, Radio, And Television 

In Arab Politics, (Wesport, Conn: Praeger, 2004), p. 230. 



                                                             
 
13

Mohamed Zayani, The Al-Jazeera Phenomenon: Critical 

Perspectives on New Arab Media, (UK: Pluto Press, 2005), p. 173. 
14

Mohammed Zayani, The Al-Jazeera Phenomenon: Critical 

Perspektives On New Arab Media…, p.2-4. 



 

 

                                                             
15

Megan E Zingarelli, The CNN Effect And Al-Jazeera Effect In Global 

Politics And Society…, p.35-36. 



                                                             
16

Alexa, Al-jazeera.net Competitive Analysis, Marketing Mix And 

Traffic,  www.alexa.com/siteinfo/aljazeera.net#linksin. (Diakses pada 10 april 

2019).  
17

Daniel Geara, Johanne Staugard  Johansen, Al-jazeera: A Middle 

Eastern Enfant Terriblle Goes Global, https://cases.insead.edu/publishing/case. 

(Diakses pada 25 april 2019). 
18

Daniel Geara, Johanne Staugard  Johansen, Al-jazeera: A Middle 

Eastern Enfant Terriblle Goes Global, https://cases.insead.edu/publishing/case. 

(Diakses pada 25 april 2019). 



 

 

(Arabic)

                                                             
19

Indi Nisa Uf Fikry Sakila, Skripsi: Peran Al-Jazeera Dalam 

Transformasi Politik Tunisia Pada  Peristiwa Arab Spiring 2010-2011…, p.29.  
20

Allied Media Corp, Al-Jazeera.Net Arabic English, http://www.allied-

media.com/aljazeera/ALJAZEERA-NET-GENERAL-INFO.htm. (Diakses 

pada 22 Maret 2019). 
21

Philip J. Auter, Meeting The Needs Of Multiple Audiences: An 

Examination Of Aljazeera And English Aljazeera Website Form The Public 

http://www.allied-media.com/aljazeera/ALJAZEERA-NET-GENERAL-INFO.htm
http://www.allied-media.com/aljazeera/ALJAZEERA-NET-GENERAL-INFO.htm


                                                                                                                                      
Relations Perspective, Forum: Jurnal Of Issue Of Global Media. (Diakses pada 

22 Maret 2019), p.14. 
22

Philip J. Auter, Meeting The Needs Of Multiple  Audience…,p.10-11. 
23

William Rugh, Arab Mass Media: Newspaper, Radio, and Television 

in Arab Politics..., p. 275.    



 

 

                                                             
24

Philip J. Auter, Meeting The Needs Of Multiple Audiens...., p. 11-12.  
25

Daniel Geara, Johanne Staugard  Johansen, Al-jazeera: A Middle 

Eastern Enfant Terriblle Goes Global, https://cases.insead.edu/publishing/case. 

(Diakses pada 25 april 2019). 



                                                             
26

Philips J. Auter, Meeting The Needs Of Multiple Audiens...,p. 13. 
27

Alexa, Al-jazeera.net Competitive Analysis, Marketing Mix And 

Traffic,  www.alexa.com/siteinfo/aljazeera.net#linksin. (Diakses pada 10 april 

2019).  


