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ABSTRAK

Nama: Sarifah, Nim: 211330143, Judul Skripsi: “Strategi Komunikasi Dakwah
Di Kalangan Generasi Muda Melalui Media Sosial (Studi Kasus Majelis
Taklim dan Sholawat I’natutTholibin)”, Program Studi Komunikasi dan
Penyiaran Islam, Fakultas Dakwah Universitas Islam Negeri Sultan Maulana
Hasanudin Banten, Tahun 2025 M / 1447H

Perkembangan teknologi informasi dan media sosial telah membawa perubahan
signifikan dalam pola komunikasi masyarakat, termasuk dalam aktivitas dakwah
Islam. Generasi muda sebagai kelompok yang paling aktif menggunakan media
sosial menjadi sasaran strategis dalam penyampaian pesan-pesan keagamaan di era
digital. Penelitian ini bertujuan untuk menganalisis strategi komunikasi dakwah
yang dilakukan oleh Majelis Taklim dan Sholawat I’anatut Tholibin melalui media
sosial dalam menjangkau generasi muda, mengetahui persepsi generasi muda
terhadap dakwah digital tersebut, serta mengidentifikasi dampak dakwah digital
terhadap kehidupan religius generasi muda di Kampung Wanasaba, Kecamatan
Kramatwatu, Kabupaten Serang, Provinsi Banten. Penelitian ini menggunakan
pendekatan kualitatif dengan metode deskriptif. Teknik pengumpulan data
dilakukan melalui observasi, wawancara semi terstruktur, dan dokumentasi.
Informan penelitian terdiri atas pengurus Majelis Taklim dan Sholawat I’anatut
Tholibin, tim kreatif media sosial, jamaah, serta generasi muda. Analisis data
dilakukan dengan model Miles dan Huberman yang meliputi reduksi data,
penyajian data, serta penarikan kesimpulan dan verifikasi. Teori Uses and
Gratification digunakan sebagai landasan analisis untuk memahami kebutuhan dan
motivasi audiens dalam mengonsumsi konten dakwah digital. Hasil penelitian
menunjukkan bahwa Majelis Taklim dan Sholawat D’anatut Tholibin telah
menerapkan strategi komunikasi dakwah digital secara efektif melalui perencanaan
konten, pemilihan media sosial seperti Instagram, TikTok, dan YouTube, serta
evaluasi berbasis interaksi audiens. Dakwah digital yang disajikan mampu
memenuhi kebutuhan kognitif, afektif, identitas pribadi, integrasi sosial, dan
kebutuhan spiritual generasi muda. Persepsi generasi muda terhadap dakwah digital
majelis ini cenderung positif karena penyajiannya yang komunikatif, visual, dan
relevan dengan kehidupan mereka. Selain itu, dakwah digital memberikan dampak
positif berupa meningkatnya minat terhadap kegiatan keagamaan, kesadaran
religius, serta penguatan ukhuwah Islamiyah di ruang digital. Dengan demikian,
dakwah melalui media sosial terbukti menjadi strategi yang relevan dan efektif
dalam menyampaikan pesan Islam kepada generasi muda. Penelitian ini diharapkan
dapat memberikan kontribusi akademik dalam kajian komunikasi dakwah serta
menjadi referensi praktis bagi lembaga dakwah dalam mengembangkan strategi
dakwah digital yang adaptif terhadap perkembangan zaman.

Kata kunci: Strategi Komunikasi Dakwah, Media Sosial, Generasi Muda, Uses
and Gratification, Dakwah Digital.



ABSTRACT

Name: Sarifah, Student ID: 211330143, Thesis Title: “Da’wah Communication
Strategies Among Young Generations Through Social Media (A Case Study of
Majelis Taklim and Sholawat [D’natut Tholibin)”, Study Program Islamic
Communication and Broadcasting Faculty of Da’wah University Sultan Maulana
Hasanuddin State Islamic University of Banten Year 2025 CE / 1447AH

The development of information technology and social media has brought
significant changes to communication patterns in society, including Islamic da wah
activities. Young people, as the most active users of social media, have become a
strategic target for delivering religious messages in the digital era. This study aims
to analyze the da’wah communication strategies implemented by Majelis Taklim and
Sholawat I’anatut Tholibin through social media in reaching young audiences, to
examine young people’s perceptions of digital da’wah, and to identify the impact of
digital da’wah on the religious life of young people in Kampung Wanasaba,
Kramatwatu District, Serang Regency, Banten Province. This research employs a
qualitative approach with a descriptive method. Data were collected through
observation, semi-structured interviews, and documentation. The research
informants consisted of the management of Majelis Taklim and Sholawat I’anatut
Tholibin, the social media creative team, congregants, and young people. Data
analysis was conducted using the Miles and Huberman model, which includes data
reduction, data display, and conclusion drawing and verification. The Uses and
Gratification theory was applied as the analytical framework to understand
audience needs and motivations in consuming digital da’'wah content. The results
indicate that Majelis Taklim and Sholawat I’anatut Tholibin has effectively
implemented digital da wah communication strategies through content planning, the
selection of social media platforms such as Instagram, TikTok, and YouTube, and
audience interaction—based evaluation. The digital da’wah content is able to fulfill
the cognitive, affective, personal identity, social integration, and spiritual needs of
young audiences. Young people’s perceptions of the majelis’s digital da’wah tend to
be positive due to its communicative, visual, and relevant presentation to their daily
lives. Furthermore, digital da’wah has a positive impact in the form of increased
interest in religious activities, enhanced religious awareness, and the strengthening
of ukhuwah Islamiyah in digital spaces. Thus, da’wah through social media is
proven to be a relevant and effective strategy for conveying Islamic messages to
young people. This study is expected to contribute academically to the field of
da’wah communication studies and to serve as a practical reference for da’'wah
institutions in developing digital da’wah strategies that are adaptive to
contemporary developments.

Keywords: Da’'wah Communication Strategy, Social Media, Young Generation,
Uses and Gratification, Digital Da wah.
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