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ABSTRAK

Nama: Ratu Razita Fakhira, NIM: 211330027, Judul Skripsi: Strategi Komunikasi
dalam Meningkatkan Pengumpulan Zakat (Studi Kasus BAZNAS Kota
Tangerang), Program Studi Komunikasi Penyiaran Islam, Fakultas Dakwah, Universitas
Islam Negeri Sultan Maulana Hasanuddin Banten. Tahun 2025 M/1447 H.

Zakat sebagai salah satu pilar Islam memiliki dimensi ibadah sekaligus fungsi
sosial dalam menciptakan keadilan dan kesejahteraan umat. Di Indonesia, zakat dikelola
secara resmi oleh BAZNAS, termasuk BAZNAS Kota Tangerang yang aktif
menghimpun, mengelola, dan mendistribusikan dana zakat, infaq, dan sedekah (ZIS).
Meskipun tren pengumpulan zakat meningkat tiap tahun, kesadaran masyarakat masih
rendah. Banyak muzakki belum memahami pentingnya menyalurkan zakat melalui
lembaga resmi, ditambah rendahnya literasi digital dan kurangnya kepercayaan terhadap
sistem zakat online.

Penelitian ini mengkaji tiga fokus utama: strategi komunikasi BAZNAS Kota
Tangerang dalam meningkatkan penghimpunan zakat, dampak strategi tersebut terhadap
jumlah muzakki dan optimalisasi dana, serta faktor pendukung dan penghambat yang
dihadapi. Fenomena di lapangan menunjukkan masih minimnya penggunaan layanan
zakat digital, kecenderungan masyarakat menyalurkan zakat langsung ke mustahik, serta
keterbatasan personel untuk sosialisasi tatap muka secara luas.

Metode penelitian yang digunakan adalah kualitatif dengan pendekatan studi
kasus di kantor BAZNAS Kota Tangerang. Data dikumpulkan melalui wawancara
mendalam dengan pimpinan dan staf, observasi kegiatan, serta dokumentasi. Analisis
menggunakan model komunikasi Harold D. Lasswell, yang menekankan lima unsur
utama: komunikator, pesan, media, audiens, dan efek. Model ini membantu menjelaskan
bagaimana BAZNAS membangun proses komunikasi dalam menghadapi tantangan
sosial dan digital.

Hasil penelitian menunjukkan strategi komunikasi BAZNAS meliputi
pembangunan kepercayaan publik, segmentasi muzakki, pemanfaatan media digital dan
tradisional, serta edukasi berkelanjutan. Strategi ini terbukti efektif meningkatkan
penghimpunan zakat pada 2022-2024. Namun, kendala tetap ada, seperti keterbatasan
SDM, rendahnya literasi digital masyarakat, dan stigma sosial terhadap lembaga zakat.
Meski demikian, transparansi program, pemanfaatan teknologi, dan kolaborasi dengan
tokoh agama berhasil meningkatkan kepercayaan publik. Kesimpulannya, strategi
komunikasi BAZNAS cukup efektif, tetapi masih perlu diperkuat dengan penambahan
SDM dan perluasan edukasi digital.

Kata Kunci: Strategi Komunikasi, Zakat, BAZNAS, Kota Tangerang, Muzakki
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ABSTRACT

Name: Ratu Razita Fakhira, Student ID: 211330027, Thesis Title: Communication
Strategies in Enhancing Zakat Collection (Case Study of BAZNAS Tangerang City),
Study Program: Islamic Broadcasting Communication, Faculty of Da’wah, State Islamic
University Sultan Maulana Hasanuddin Banten. Year: 2025 CE / 1447 AH.

Zakat, as one of the pillars of Islam, holds both a devotional dimension and a
social function in creating justice and community welfare. In Indonesia, zakat is formally
managed by BAZNAS, including BAZNAS Tangerang City, which actively collects,
manages, and distributes zakat, infaq, and sadagah (ZIS) funds. Although zakat collection
trends increase annually, public awareness remains low. Many muzakki do not fully
understand the importance of distributing zakat through official institutions, compounded
by low digital literacy and limited trust in online zakat systems.

This research examines three main focuses: the communication strategies of
BAZNAS Tangerang City in increasing zakat collection, the impact of these strategies on
the number of muzakki and fund optimization, as well as the supporting and inhibiting
factors encountered. Field findings indicate limited use of digital zakat services, a
tendency of society to distribute zakat directly to mustahik, and the lack of personnel to
conduct widespread face-to-face socialization.

The research method used is qualitative with a case study approach at the
BAZNAS Tangerang City office. Data were collected through in-depth interviews with
leaders and staff, observation of activities, and documentation. The analysis applies
Harold D. Lasswell’s communication model, which emphasizes five main elements:
communicator, message, media, audience, and effect. This model helps explain how
BAZNAS builds communication processes in addressing social and digital challenges.

The results show that BAZNAS’s communication strategies include building
public trust, segmenting muzakki, utilizing both digital and traditional media, and
continuous education. These strategies proved effective in increasing zakat collection
during 2022-2024. However, challenges remain, such as limited human resources, low
public digital literacy, and social stigma toward zakat institutions. Nevertheless, program
transparency, technological utilization, and collaboration with religious leaders have
successfully improved public trust. In conclusion, BAZNAS’s communication strategies
are quite effective but still need to be strengthened through additional human resources
and expanded digital education.

Keywords: Communication Strategies, Zakat, BAZNAS, Tangerang City, Muzakki.
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