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ABSTRAK 

Nama: Mohamad Fikri Ardiansyah, Nim: 211330049, Judul 

Skripsi: “Analisis Kinerja Algoritma Youtube Dalam 

Merekomendasikan Video Di Channel Youtube Baru” Program Studi: 

Komunikasi dan Penyiaran Islam, Fakultas Dakwah, Universitas Islam 

Negeri Sultan Maulana Hasanuddin Banten tahun 2025 M /1447 H.  

Penelitian ini bertujuan untuk menganalisis cara kerja algoritma 

YouTube dalam merekomendasikan video di channel YouTube baru, di 

mana YouTuber pemula sering menghadapi tantangan dalam hal eksposur 

karena belum dikenal luas oleh publik. Metode penelitian yang digunakan 

adalah pendekatan kualitatif, melalui observasi, analisis konten video, serta 

wawancara dengan Pakar youtube, Youtuber Senior, YouTuber pemula, dan 

penonton atau subscriber. Penelitian ini mengkaji bagaimana algoritma 

merespons interaksi awal seperti watch time, click through rate (CTR), 

komentar, like, dan share, serta konsistensi unggahan. Selain itu, ditelusuri 

pula bagaimana penerapan teknik Search Engine Optimization (SEO) dan 

elemen seperti judul, thumbnail, deskripsi, dan hashtag memengaruhi 

performa video. Hasil penelitian menunjukkan bahwa algoritma YouTube 

memberikan peluang bagi channel baru jika mampu menghasilkan konten 

relevan dan mempertahankan retensi penonton. Penelitian ini juga 

menemukan bahwa komunikasi tidak langsung antara kreator dan audiens 

membentuk efek afektif yang memengaruhi interaksi lebih lanjut. Penelitian 

ini diharapkan dapat memberikan panduan bagi YouTuber pemula untuk 

memahami strategi meningkatkan visibilitas video dan membangun 

komunikasi yang efektif dengan audiens. 

 

Kata kunci: Algoritma YouTube, Rekomendasi Video, Channel Baru, 

Komunikasi 
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ABSTRACT 

Name: Mohamad Fikri Ardiansyah, Student ID: 211330049, Thesis 

Title: "Analysis of YouTube Algorithm Performance in Recommending 

Videos on New YouTube Channels" Department: Islamic Communication 

and Broadcasting, Faculty of Da'wah, Sultan Maulana Hasanuddin State 

Islamic University Banten in 2025 AD / 1447 H.  

This study aims to analyze how the YouTube algorithm works in 

recommending videos on new YouTube channels, where novice YouTubers 

often face challenges in terms of exposure because they are not yet widely 

known by the public. The research method used is a qualitative approach, 

through observation, video content analysis, and interviews with novice 

YouTubers, senior YouTubers, and viewers. This study examines how the 

algorithm responds to initial interactions such as watch time, click-through 

rate (CTR), comments, likes, and shares, as well as upload consistency. In 

addition, it also explores how the application of Search Engine Optimization 

(SEO) techniques and elements such as titles, thumbnails, descriptions, and 

hashtags affect video performance. The results of the study show that the 

YouTube algorithm provides opportunities for new channels if they are able 

to produce relevant content and maintain audience retention. This study also 

found that indirect communication between creators and audiences forms an 

affective effect that influences further interaction. This study is expected to 

provide guidance for novice YouTubers to understand strategies to increase 

video visibility and build effective communication with audiences. 

 

Keywords: YouTube Algorithm, Video Recommendations, New Channels, 

Interaction, Communication. 
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