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ABSTRAK

PENGARUH SERVICE MARKETING TRIANGLE DAN MANAJEMEN
PEMBIAYAAN PENDIDIKAN BERBASIS ZISWAF TERHADAP
PROGRAM PENDIDIKAN (STUDI KASUS DI MASJID DARUSSALAM
KOTA WISATA CIBUBUR - BOGOR).

Tingginya angka putus sekolah dan keterbatasan akses pendidikan
berkualitas menjadi tantangan serius dalam sistem pendidikan di berbagai
negara, termasuk Indonesia. Permasalah utama yang dihadapi adalah
keterbatasan sumber daya keuangan, dimana kemiskinan menjadi penghambat
bagi masyarakat untuk mengenyam pendidikan ke jenjang yang lebih tinggi.
Dalam menghadapi permasalahan tersebut, konsep Zakat, Infak, Sedekah, dan
Wakaf (ZISWAF) muncul sebagai sumber pembiayaan potensial untuk
membiayai kebutuhan operasional Lembaga Pendidikan secara berkelanjutan.
Selain itu, penerapan konsep Service Marketing Triangle juga dianggap
penting dalam meningkatkan kualitas layanan pendidikan melalui interaksi
antara penyelenggara, pengajar dan siswa. Penelitian ini bertujuan untuk
mengetahui dan menganalisis pengaruh Service Marketing Triangle dan
Manajemen Pembiayaan Pendidikan Berbasis ZISWAF terhadap Program
Pendidikan di Masjid Darussalam Kota Wisata Cibubur — Bogor. Metode
penelitian yang digunakan yaitu penelitian kuantitatif yang diperdalam dengan
Path Analysis dan diteliti hubungan antarvariabel. Pengumpulan data dengan
pendistribusian angket/kuesioner, wawancara dan studi dokumen. Data yang
didapat diolah dengan uji statistic dan instrument penelitian diuji validitas
dengan korelasi Product Moment dan uji reliabilitas menggunakan rumus
alpha Cronbach. Uji prasyarat yang digunakan yaitu uji normalitas, uji
homogenitas, uji linearitas, uji autokorelasi, uji multikoliniearitas dan uji
heteroskedastisitas dengan jumlah Populasi sebanyak 157 orang dan penentuan
jumlah sampel menggunakan formula Isaac-Michael sehingga diperoleh
sampel sebanyak 113 orang yang terdiri Pengurus Yayasan, Pendidikan,
Tenaga Kependidikan dan Donatur.

Kesimpulan penelitian ini menyatakan bahwa Service Marketing
Triangle berpengaruh langsung terhadap Program Pendidikan, nilai
pengaruhnya sebesar 69,3% kategori moderat, terdapat pengaruh langsung
Manajemen Pembiayaan Pendidikan Berbasis ZISWAF terhadap Program
Pendidikan sebesar 33,6% kategori lemah, dan terdapat pengaruh Service
Marketing Triangle dan Manajemen Pembiayaan Pendidikan Berbasis
ZISWAF secara simultan terhadap Program Pendidikan dengan total pengaruh
sebesar 77,5% kategori kuat.

Kata Kunci: Service Marketing Triangle, Manajemen Pembiayaan
Pendidikan, Zakat, Infak, Sedekah, Wakaf, Program Pendidikan.



ABSTRACT

INFLUENCE SERVICE MARKETING TRIANGLE AND ZISWAF-
BASED EDUCATION  FINANCING MANAGEMENT FOR
EDUCATIONAL PROGRAMS (CASE STUDY AT THE
DARUSSALAM MOSQUE, CIBUBUR TOURISM CITY - BOGOR).

The high dropout rate and limited access to quality education are
serious challenges in the education system in various countries, including
Indonesia. The main problem faced is limited financial resources, where
poverty becomes an obstacle for people to pursue education to a higher
level. In facing these problems, Zakat, Infaq, Alms, and Waqf (ZISWAF)
emerged as a potential source of financing to finance the operational needs
of educational institutions on an ongoing basis. Apart from that, the
application of the concept Service Marketing Triangle is also considered
important in improving the quality of educational services through
interaction between administrators, teachers, and students. This research
aims to determine and analyze the influence of the Service Marketing
Triangle and ZISWAF-Based Education Financing Management for
Education Programs at the Darussalam Mosque, Cibubur Tourism City -
Bogor. The research method used is quantitative research which is
deepened by path analysis and the relationships between variables are
examined. Data collection by distributing questionnaires, interviews, and
document study. The data obtained was processed using statistical tests and
the research instrument was tested for validity using correlation Product
Moment and reliability testing using formula alpha Cronbach. The
prerequisite tests used are the normality test, homogeneity test, linearity
test, autocorrelation test, multicollinearity test, and heteroscedasticity test
with a population of 157 people and determining the number of samples
using the formula Isaac-Michael obtained a sample of 113 people
consisting of Foundation Management, Education, Education Personnel,
and Donors.

The conclusion of this research states that the Service Marketing
Triangle directly influences the Education Program, the influence value is
69,3% in the moderate category, and there is a direct influence of ZISWAF-
Based Education Financing Management on the Education Program at
33,6% in the weak category. The Service Marketing Triangle and
ZISWAF-Based Education Financing Management for Education Programs
have a total influence of 77,5% in the strong category.

Keywords: Service Marketing Triangle, Educational Financing
Management, Zakat, Infaq, Alms, Waqgf, Educational Programs.
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