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Kuisioner Penelitian 

 

Nama : 

Jenis Kelamin  : 

Usia : 

No. Telepon : 

 

Petunjuk Pengisian Kuisioner 

Berilah tanda (✔) pada kolom yang dipilih sesuai dengan 

keadaan yang sebenarnya, dengan alternatif jawaban sebagai berikut : 

STS       :  bila anda Sangat Tidak Setuju dengan pernyataan 

tersebut TS: bila anda Tidak Setuju dengan pernyataan 

tersebut 

KS : bila anda Kurang Setuju dengan pernyataan tersebut S

 : bila anda Setuju dengan pernyataan tersebut 

SS : bila anda Sangat Setuju dengan pernyataan tersebut 
 

Saya harap anda dapat menjawab semua pertanyaan yang ada 

sesuai dengan keadaan yang terjadi sebenarnya. 

 

SS 5 

S 4 

KS 3 

TS 2 

STS 1 

 

  



 

 

 

Kuisioner Tentang Reputasi Perusahaan 

NO REPUTASI 

PERUSAHAAN 

JAWABAN 

STS TS KS S SS 

Relevansi 

1. 
Qudwah-mart menyediakan 

produk-produk yang sesuai dengan 

kebutuhan konsumen 

     

 
2. 

Qudwah-mart selalu memberikan 

informasi kepada konsumen terkait 

barang yang ditawarkan 

     

 

3. 

Barang yang dipromosikan oleh 

Qudwah- mart itu sama dengan 

barang yang dijual di Qudwah-

Mart 

     

Kepercayaan 

 

4. 
Kepercayaan konsumen terhadap 
Qudwah- 
mart dapat meningkatkan 

reputasi perusahaan 

     

 
5. 

Tinginya reputasi yang baik 

terhadap Qudwah-mart disebabkan 

oleh kepercayaan konsumen 

     

 
6. 

Jika diantara konsumen dan 

produsen sudah memiliki rasa 

kepercayaan maka konsumen dan 

produsen akan menjalin hubungan 

yang 
baik 

     

Kredibilitas 

7. 
Qudwah-mart menyediakan 

produk-produk dengan kualitas 

yang baik 

     

8. 
Qudwah-mart merupakan 

minimarket dengan 

pelayanan yang baik 

     



 

 

 

9. 
Qudwah-mart merupakan 

minimarket yang memberikan 

fasilitas yang baik 

     

Pengakuan 

10. 
Minimarket Qudwah-mart banyak 

diketahui oleh masyarakat 

     

11. 
Minimarket Qudwah-

mart banyak 

direkomendasikan oleh 

orang lain 

     

12. 
Minimarket Qudwah-mart 

terkenal di kalangan 

masyarakat 

     

 

  



 

 

 

Kuisioner Tentang Lokasi Perusahaan 

NO LOKASI PERUSAHAAN JAWABAN 

STS TS KS S SS 

Akses 

1. 
Lokasi usaha Qudwah-mart mudah 

dijangkau dan dilalui oleh transportasi 

     

2. 
Qudwah-mart berada di lokasi yang sering di 

lalui oleh orang yang berlalu lalang 

     

3. 
Lokasi usaha Qudwah-mart berada di 

kawasan yang tidak rawan kemacetan 

     

Lingkungan 

 

4. 
Lokasi usaha Qudwah-mart berada di tengah 

pemukiman yang padat penduduk 

     

5. 
Lokasi usaha Qudwah-mart berada di tempat 

yang aman dan nyaman untuk konsumen 

     

6. 
Lokasi Qudwah-mart berada di daerah yang 

mendukung produk yang ditawarkan 

     

Tempat Parkir yang Aman 

7. 
Lokasi usaha Qudwah-mart mempunyai 

tempat parkir yang aman dan nyaman 

     

 

8. 

Lokasi usaha Qudwah-mart mempunyai 

tempat parkir mudah dijangkau oleh 

konsumen jika konsumen sedang berbelanja 

sehingga tidak menimbulkan kekhawatiran 

     

9. 
Lokasi usaha Qudwah-mart memiliki tempat 

yang cukup luas 

     

 

 



 

 

 

Kuisioner Tentang Keputusan Pembelian 

NO KEPUTUSAN 

PEMBELIAN 

JAWABAN 

STS TS KS S SS 

Pemenuhan Kebutuhan 

1. Konsumen melakukan 

pembelian disaat konsumen 

merasa membutuhkan produk 

     

2. Konsumen membeli produk di 

Qudwah-mart karena sesuai 

dengan kebutuhan 

     

3. Konsumen membeli produk di 

Qudwah-mart karena produk 

yang dibutuhkan semuanya 

tersedia di Qudwah-Mart 

     

Pemahaman Kebutuhan 

4. Konsumen mencari informasi 

yang lebih banyak terkait 

dengan barang yang 

dibutuhkan 

     

5. Konsumen mengetahui produk 

Qudwah- mart dalam 

pemenuhan kebutuhan 

berdasarkan informasi yang 

diperoleh dari teman, keluarga, 

atau rekomendasi orang 
lain 

     

6. Informasi akan barang yang 

dibutuhkan dapat di peroleh 

langsung dari Qudwah-Mart 

     

Proses Evaluasi 

7. Sebelum melakukan transaksi 

konsumen akan melakukan 

evalusi pada beberapa produk 

atau minimarket yang ada 

     



 

 

 

8. Konsumen akan 

memperhatikan tingkat 

perbedaan pada setiap 

keunggulan sifat produk dalam 

membeli barang atau jasa 

     

9. Konsumen memutuskan 

melakukan pembelian di 

Qudwah-mart setelah 

membandingkan dengan 

minimarket lain 

     

Pengambilan Keputusan Pembelian 

10. Konsumen melakukan 

penyusunan peringkat dan 

membentuk tujuan pembelian 

sebelum melakukan pembelian 

     

11. Keputusan pembelian 

konsumen akan menetapkan 
untuk membeli merek yang 
paling diminati 

     

12. Konsumen akan 

melakukan pembelian 

produk ketika sudah 

memutuskan atau memilih 

produk yang akan dibeli 

     

Perilaku Pasca Pembelian 

13. Konsumen merasa puas 

setelah membeli produk di 

Qudwah-Mart 

     

14. Konsumen akan melakukan 

pembelian ulang produk Qudwah-

mart 

     

15. Konsumen akan menceritakan 

penggalaman pasca pembelian 

kepada konsumen lain 

     

 



 

 

 

Data Penelitian  

Rekapitulasi Hasil Kuisioner 

N 
o 

 

Reputasi 
Perusahaan 

 

Lokasi Perusahaan 
 

Keputusan 
Pembelian 

1 51 38 61 

2 48 39 60 

3 52 40 65 

4 48 38 63 

5 48 32 62 

6 50 34 62 

7 47 36 59 

8 47 33 62 

9 48 37 60 

10 47 33 63 

11 50 37 63 

12 49 36 65 

13 51 34 63 

14 46 37 55 

15 50 35 62 

16 51 38 63 

17 50 34 63 

18 52 38 61 

19 50 41 64 

20 49 35 63 

21 49 37 63 

22 54 40 65 

23 56 36 58 

24 48 34 59 

25 50 38 60 

26 51 39 61 

27 54 35 66 

28 44 32 57 

29 49 33 63 

30 50 39 66 



 

 

 

31 51 38 63 

32 50 34 64 

33 49 37 63 

34 48 36 60 

35 51 38 61 

36 49 36 65 

37 50 36 63 

38 51 35 61 

39 52 35 65 

40 54 39 60 

41 50 37 59 

42 51 38 62 

43 50 38 63 

44 48 34 61 

45 49 34 61 

46 49 35 65 

47 52 40 63 

48 48 38 62 

49 51 33 68 

50 46 37 63 

51 58 40 67 

52 55 32 63 

53 55 36 63 

54 55 33 64 

55 51 38 63 

56 51 38 63 

57 47 32 63 

58 49 38 62 

59 50 38 62 

60 48 38 63 

61 46 37 61 

62 46 36 63 

63 48 38 64 

64 46 35 56 

65 51 38 63 

66 46 35 63 



 

 

 

67 54 40 66 

68 49 39 63 

69 50 38 64 

70 46 38 62 

71 50 36 63 

72 49 37 63 

73 46 34 61 

74 48 33 57 

75 54 38 63 

76 53 37 61 

77 55 40 62 

78 52 39 64 

79 50 39 61 

80 48 37 61 

81 50 36 60 

82 53 37 59 

83 48 38 64 

84 51 39 62 

85 55 38 63 

86 52 34 65 

87 51 38 63 

88 54 40 60 

89 54 36 62 

90 50 39 64 

91 47 35 62 

92 52 39 62 

93 58 43 70 

94 55 42 71 

95 51 39 63 

96 51 41 63 

97 49 41 62 

 

  



 

 

 

Variabel Reputasi 

NO 
 

X1.1 
 

X1.2 
 

X1.3 
 

X1.4 
 

X1.5 
 

X1.6 
 

X1.7 
 

X1.8 
 

X1.9 
 

X1.10 
 

X1.11 
X1 
12 

X1 
TOTAL 

1 4 3 4 5 5 5 5 4 5 4 4 3 51 

2 4 3 4 5 4 3 5 4 4 4 4 4 48 

3 4 4 4 5 5 5 5 5 5 4 3 3 52 

4 4 3 4 4 4 5 5 4 5 4 3 3 48 

5 4 2 4 4 4 5 4 4 5 4 4 4 48 

6 4 4 5 4 4 4 5 4 4 4 4 4 50 

7 4 2 4 4 5 5 3 4 5 4 3 4 47 

8 4 2 4 4 5 3 4 4 5 4 4 4 47 

9 4 4 3 4 5 4 4 5 4 4 3 4 48 

10 4 3 3 4 5 4 4 4 4 4 4 4 47 

11 4 3 4 4 4 4 5 5 5 4 4 4 50 

12 4 3 4 4 5 4 4 5 4 4 4 4 49 

13 4 5 4 4 5 3 5 4 4 5 4 4 51 

14 4 3 3 4 4 4 4 4 4 4 4 4 46 

15 4 4 4 5 5 5 5 4 4 4 3 3 50 

16 4 4 4 4 5 4 5 5 5 4 3 4 51 

17 4 4 4 4 4 4 4 4 4 5 4 5 50 

18 4 4 4 5 4 4 4 4 3 4 4 4 52 

19 4 4 4 4 4 4 5 5 5 4 3 4 50 



 

 

 

20 4 5 4 4 3 4 4 4 4 4 4 5 49 

21 4 3 4 4 4 4 5 5 5 4 4 3 49 

22 5 4 5 4 4 4 5 5 4 4 5 5 54 

23 5 5 5 5 5 5 5 5 4 4 4 4 56 

24 4 5 4 3 4 4 4 3 4 4 5 4 48 

25 4 4 4 3 4 4 5 4 5 4 4 5 50 

26 4 4 4 4 4 4 5 5 5 4 4 4 51 

27 5 5 5 5 5 5 4 4 4 4 4 4 54 

28 4 4 4 4 3 4 4 4 4 3 3 3 44 

29 4 4 4 4 5 4 4 4 4 4 4 4 49 

30 4 3 4 4 4 4 5 5 5 4 4 4 50 

31 4 3 4 4 5 4 5 5 5 4 4 4 51 

32 4 5 4 4 5 4 4 4 4 4 4 4 50 

33 4 4 5 4 4 5 4 3 4 4 4 4 49 

34 4 4 4 4 4 4 4 4 4 4 4 4 48 

35 4 3 3 4 5 5 5 5 5 4 4 4 51 

36 4 4 5 4 4 4 4 4 4 4 4 4 49 

37 4 3 4 4 5 4 5 4 4 5 4 4 50 

38 4 4 4 5 4 5 4 5 4 4 4 4 51 

39 4 4 4 5 4 5 4 5 4 5 4 4 52 

40 4 4 4 5 5 5 5 5 5 4 4 4 54 

41 4 4 4 5 5 5 5 5 4 3 3 3 50 



 

 

 

42 4 3 4 4 5 5 5 5 5 4 4 3 51 

43 4 3 4 4 4 4 5 5 5 4 4 4 50 

44 4 3 4 4 4 4 4 5 4 4 4 4 48 

45 4 3 4 4 4 5 4 4 4 5 4 4 49 

46 4 2 4 4 4 4 4 5 4 5 4 5 49 

47 4 3 4 5 5 5 5 5 5 4 3 4 52 

48 4 3 3 4 5 5 4 5 5 3 3 4 48 

49 4 5 3 5 4 4 5 4 4 5 4 4 51 

50 4 3 3 4 4 5 5 4 5 3 3 3 46 

51 5 5 5 5 4 5 5 5 5 5 4 5 58 

52 5 5 5 5 4 4 5 5 5 4 4 4 55 

53 5 5 5 4 5 5 4 4 5 4 5 4 55 

54 4 4 4 5 5 4 5 5 4 5 5 5 55 

55 4 4 4 4 5 5 5 4 5 4 3 4 51 

56 4 3 4 4 5 5 5 5 5 4 4 3 51 

57 4 3 4 4 5 4 3 4 4 5 3 4 47 

58 4 3 4 4 4 4 5 5 5 4 3 4 49 

59 4 3 5 4 4 4 5 5 5 4 4 3 50 

60 4 3 4 4 4 4 5 5 5 4 3 3 48 

61 4 4 3 4 4 4 5 4 3 4 4 3 46 

62 4 3 3 4 5 4 3 4 4 4 4 4 46 

63 4 4 4 4 4 4 5 5 5 3 3 3 48 



 

 

 

64 4 4 2 4 4 4 4 5 4 4 3 4 46 

65 4 4 4 4 4 4 5 5 5 4 4 4 51 

66 4 4 2 4 4 5 4 3 4 4 4 4 46 

67 4 5 4 5 4 5 4 5 4 5 4 5 54 

68 4 5 4 5 4 4 5 4 5 3 3 3 49 

69 4 4 4 4 5 4 4 4 4 4 4 5 50 

70 4 3 3 4 4 4 5 4 4 4 3 4 46 

71 4 3 4 4 4 4 5 5 5 4 4 4 50 

72 4 3 4 4 4 4 5 5 5 4 4 3 49 

73 4 4 3 4 4 4 4 4 4 4 3 4 46 

74 4 4 4 5 5 5 4 4 4 3 3 3 48 

75 4 4 4 5 5 5 5 5 5 4 4 4 54 

76 4 4 4 5 5 5 5 5 5 4 3 4 53 

77 4 4 5 5 5 4 4 4 5 5 5 5 55 

78 4 3 4 5 5 5 5 5 5 4 3 4 52 

79 4 3 3 4 5 4 5 5 5 4 4 4 50 

80 4 3 3 4 5 4 4 4 4 5 4 4 48 

81 4 3 4 4 5 4 5 4 5 4 4 4 50 

82 4 5 4 4 4 5 5 4 5 4 5 4 53 

83 4 4 2 4 5 4 4 5 4 4 4 4 48 

84 4 3 4 5 5 5 5 5 5 4 3 3 51 

85 4 3 4 4 5 5 5 5 5 5 5 5 55 



 

 

 

86 4 5 4 5 4 4 5 4 5 4 4 4 52 

87 4 3 4 4 5 5 5 4 5 4 4 4 51 

88 5 4 5 5 5 5 5 4 4 5 3 4 54 

89 4 4 4 5 5 5 5 5 5 4 4 4 54 

90 4 3 4 4 5 4 4 4 4 5 4 5 50 

91 4 3 4 4 4 4 4 4 4 4 4 4 47 

92 4 4 5 4 5 5 5 5 5 3 3 4 52 

93 5 5 5 5 5 5 4 5 4 5 5 5 58 

94 5 3 5 4 5 5 5 4 4 5 5 5 55 

95 4 3 4 5 4 5 5 5 5 4 3 4 51 

96 4 4 4 5 5 5 5 5 5 3 3 3 51 

97 4 4 4 4 4 4 4 4 4 5 4 4 49 

 



 

 

 

Variabel Lokasi 

NO X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.TOTAL 

1 4 4 4 3 4 4 5 5 5 38 

2 4 4 4 5 4 2 4 4 4 39 

3 4 4 4 3 5 5 5 5 5 40 

4 4 4 4 3 4 4 5 5 5 38 

5 4 4 5 2 4 3 4 2 4 32 

6 4 4 4 2 3 4 4 5 4 34 

7 4 4 4 5 4 4 4 4 3 36 

8 4 3 4 4 2 4 5 5 2 33 

9 4 5 4 3 4 2 4 4 4 37 

10 4 4 4 4 3 2 4 4 4 33 

11 4 4 4 3 4 4 5 5 4 37 

12 4 4 4 3 4 5 4 4 4 36 

13 4 4 3 4 4 3 4 5 3 34 

14 4 4 4 5 4 4 4 4 4 37 

15 4 4 4 3 4 4 4 4 4 35 

16 4 4 4 3 4 4 5 5 5 38 

17 4 4 4 2 3 4 4 5 4 34 

18 4 5 4 4 4 4 5 4 4 38 

19 4 4 4 4 5 5 5 5 5 41 

20 4 5 4 4 4 2 4 4 4 35 



 

 

 

21 4 4 4 3 4 4 4 5 5 37 

22 4 5 5 4 5 4 5 5 3 40 

23 4 4 4 4 5 4 4 4 3 36 

24 4 5 3 4 3 2 4 4 5 34 

25 4 4 5 4 5 4 5 4 3 38 

26 4 4 4 3 4 4 5 5 5 39 

27 4 4 4 3 4 4 4 4 4 35 

28 3 3 4 3 4 3 4 4 4 32 

29 4 4 4 2 3 4 4 4 4 33 

30 4 4 5 3 4 4 5 5 5 39 

31 4 4 4 3 4 4 5 5 5 38 

32 4 4 4 2 4 4 4 4 4 34 

33 4 4 5 4 5 4 3 4 4 37 

34 4 4 4 4 4 4 4 4 4 36 

35 4 3 4 4 4 4 5 5 5 38 

36 4 5 4 5 3 3 4 4 4 36 

37 4 4 4 5 4 4 4 3 4 36 

38 4 4 4 2 4 4 4 4 5 35 

39 4 4 4 2 4 4 4 4 5 35 

40 4 4 4 4 5 5 5 4 4 39 

41 4 4 4 3 4 4 5 5 4 37 

42 4 4 4 3 4 4 5 5 5 38 



 

 

 

43 4 4 4 3 4 4 5 5 5 38 

44 4 4 4 2 4 4 4 5 3 34 

45 4 4 4 2 4 4 4 4 4 34 

46 4 5 4 2 4 4 4 4 4 35 

47 4 3 5 3 5 5 5 5 5 40 

48 4 4 4 3 4 4 5 5 5 38 

49 4 4 4 4 4 4 4 3 2 33 

50 4 3 3 3 5 4 5 5 5 37 

51 5 5 2 5 5 5 4 5 4 40 

52 4 4 4 2 3 3 4 4 4 32 

53 4 4 4 2 4 4 5 5 4 36 

54 3 4 4 2 3 3 4 5 5 33 

55 4 4 4 3 4 4 5 5 5 38 

56 4 4 4 3 4 4 5 5 5 38 

57 4 4 4 2 3 4 4 3 4 32 

58 4 4 4 3 4 4 5 5 5 38 

59 4 4 4 3 4 4 5 5 5 38 

60 4 4 4 3 4 4 5 5 5 38 

61 4 4 4 5 4 4 4 5 3 37 

62 4 4 4 5 4 2 4 4 5 36 

63 4 4 5 3 4 4 5 4 5 38 

64 4 4 3 4 4 4 4 4 4 35 



 

 

 

65 4 4 4 3 4 4 5 5 5 38 

66 4 4 4 5 4 2 4 4 4 35 

67 4 5 4 5 4 5 4 5 4 40 

68 4 3 4 3 5 5 5 5 5 39 

69 4 4 4 5 4 4 5 4 4 38 

70 4 5 4 4 4 4 5 4 4 38 

71 4 4 4 3 4 4 4 5 4 36 

72 4 4 4 3 4 4 4 5 5 37 

73 4 4 4 5 4 2 4 3 4 34 

74 3 3 4 3 4 4 4 4 4 33 

75 4 4 4 3 4 4 5 5 5 38 

76 4 4 4 3 4 4 5 4 5 37 

77 4 4 5 4 5 4 5 4 5 40 

78 4 4 4 4 4 4 5 5 5 39 

79 4 4 4 4 5 5 4 5 4 39 

80 4 4 5 4 3 4 4 5 4 37 

81 4 4 4 5 5 2 5 4 3 36 

82 4 4 4 3 4 4 5 4 5 37 

83 4 4 4 5 4 5 4 4 4 38 

84 5 5 5 3 4 4 4 4 5 39 

85 4 3 4 2 5 5 5 5 5 38 

86 4 4 4 2 4 4 4 4 4 34 



 

 

 

87 4 4 4 3 4 4 5 5 5 38 

88 4 5 4 5 4 5 4 5 4 40 

89 4 4 4 3 4 4 5 4 4 36 

90 4 4 4 5 4 5 4 4 5 39 

91 4 4 4 2 4 4 5 4 4 35 

92 4 3 4 3 5 5 5 5 5 39 

93 5 5 5 3 5 5 5 5 5 43 

94 4 5 5 3 5 5 5 5 5 42 

95 4 4 4 4 4 4 5 5 5 39 

96 5 5 5 3 4 4 5 5 5 41 

97 4 5 4 5 4 5 5 4 5 41 

 

  



 

 

 

Variabel Keputusan Pembelian 

N 

O 

Y 

1. 
1 

 

Y1 
.2 

 

Y1 
.3 

 

Y1 
.4 

 

Y1 
.5 

 

Y1 
.6 

 

Y1 
.7 

 

Y1 
.8 

 

Y9 
.9 

 

Y1. 

10 

 

Y1. 

11 

 

Y1. 

12 

 

Y1. 

13 

 

Y1. 

14 

 

Y1. 

15 

Y1. 

TOTA 

L 

1 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 61 

2 4 4 4 4 4 5 4 3 4 4 5 3 4 4 4 60 

3 5 5 5 4 4 3 4 4 4 4 4 4 5 5 5 65 

4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

5 4 4 4 4 5 4 5 4 4 3 4 5 4 4 4 62 

6 4 4 4 4 4 4 4 4 4 4 4 4 5 4 5 62 

7 4 3 3 4 5 4 4 3 4 4 4 5 4 4 4 59 

8 4 4 4 4 4 4 4 5 4 3 4 5 4 5 4 62 

9 4 4 4 4 5 4 4 4 4 5 4 3 4 3 4 60 

10 4 5 4 4 5 4 5 4 5 4 4 4 4 3 4 63 

11 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

12 5 4 3 4 4 4 4 5 4 5 4 4 5 5 5 65 

13 4 4 4 4 4 5 4 4 5 4 5 4 4 4 4 63 

14 4 3 4 4 3 4 3 4 4 4 4 4 4 3 3 55 

15 4 4 4 4 4 4 4 4 4 4 5 4 5 4 4 62 

16 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

17 4 4 4 4 4 4 4 4 5 4 4 5 4 5 4 63 

18 4 4 3 4 4 3 4 4 5 4 5 4 5 4 4 61 

19 4 4 4 4 4 4 4 5 4 4 4 5 4 5 5 64 

20 4 4 4 4 4 4 4 5 4 4 4 5 4 5 4 63 

21 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

22 4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 65 

23 3 4 5 4 4 4 4 4 4 3 3 4 4 4 4 58 

24 3 4 4 4 4 5 4 4 4 5 3 4 4 4 3 59 

25 4 5 3 4 5 3 4 4 4 4 4 4 4 4 4 60 

26 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 61 

27 5 5 5 5 5 5 4 4 4 4 4 4 4 4 4 66 

28 4 4 4 4 4 3 4 4 4 3 4 4 4 4 3 57 

29 4 5 4 4 5 4 4 4 4 4 4 4 5 4 4 63 

30 4 4 4 4 4 4 4 4 4 5 5 5 5 5 5 66 

31 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

32 4 4 4 4 4 5 4 5 4 5 4 5 4 4 4 64 

33 4 4 4 4 5 4 3 4 4 5 4 4 5 4 5 63 

34 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 60 

35 4 4 4 4 4 3 4 4 4 5 4 4 4 5 4 61 



 

 

 

36 4 5 4 4 4 4 5 4 5 4 5 4 5 4 4 65 

37 5 4 4 4 4 4 5 4 5 4 4 4 4 4 4 63 

38 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 61 

39 5 5 4 4 4 4 5 4 4 5 4 5 4 4 4 65 

40 4 4 4 4 4 4 4 4 4 5 5 4 4 4 4 60 

41 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 59 

42 4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 62 

43 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

44 4 4 4 4 5 4 3 4 5 3 4 5 4 4 4 61 

45 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 61 

46 5 4 5 4 4 4 5 4 5 4 4 5 4 4 4 65 

47 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

48 4 4 4 4 4 3 4 4 4 4 4 4 5 5 5 62 

49 4 4 4 4 5 5 5 5 5 5 4 4 4 5 5 68 

50 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

51 5 4 4 5 4 3 5 5 5 5 5 5 4 4 4 67 

52 4 4 4 4 4 4 4 4 4 5 4 5 5 4 4 63 

53 5 5 5 4 4 4 4 4 4 4 4 4 4 4 4 63 

54 4 4 5 5 4 3 4 4 5 5 4 5 4 4 4 64 

55 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

56 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

57 4 4 4 4 4 4 5 4 4 5 4 5 4 4 4 63 

58 4 4 4 4 4 3 4 4 4 4 4 4 5 5 5 62 

59 4 4 4 4 4 3 4 4 4 4 4 4 5 5 5 62 

60 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

61 4 4 4 4 4 5 4 4 3 4 5 4 4 4 4 61 

62 4 5 4 4 4 5 4 4 4 4 5 3 4 4 5 63 

63 4 4 4 4 4 4 4 4 4 5 4 4 5 5 5 64 

64 5 3 4 4 4 3 4 3 4 3 4 3 4 4 4 56 

65 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

66 4 5 4 4 4 5 4 4 4 5 4 4 4 4 4 63 

67 4 5 4 4 5 4 5 4 5 4 5 4 4 5 4 66 

68 4 4 4 4 4 4 4 4 4 4 5 5 4 5 4 63 

69 5 4 4 4 4 5 4 5 4 5 4 4 4 4 4 64 

70 4 5 4 4 4 4 5 4 3 4 5 4 3 4 5 62 

71 4 4 4 4 4 4 4 4 4 4 5 4 5 5 4 63 

72 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

73 5 4 3 4 5 4 5 3 4 4 4 4 5 3 4 61 

74 5 5 3 3 3 4 4 4 3 4 4 4 4 4 3 57 



 

 

 

75 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

76 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 61 

77 4 5 4 4 4 5 4 4 4 4 4 4 4 4 4 62 

78 4 5 5 4 4 4 5 4 4 4 4 4 5 4 4 64 

79 4 4 4 4 5 4 5 4 5 4 3 4 4 3 4 61 

80 4 3 4 4 5 4 5 4 4 5 4 3 4 4 4 61 

81 4 4 4 4 4 4 5 3 4 4 4 4 4 4 4 60 

82 4 5 4 3 3 3 3 4 4 4 4 4 5 5 4 59 

83 5 4 4 4 5 4 5 4 5 4 4 4 4 4 4 64 

84 4 4 4 4 4 4 4 4 4 4 4 4 5 5 4 62 

85 4 4 4 4 4 4 4 4 4 4 4 5 4 5 5 63 

86 5 5 5 4 4 4 4 4 4 4 5 4 4 5 4 65 

87 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

88 3 5 4 5 3 4 4 4 4 4 4 4 4 4 4 60 

89 4 4 4 4 4 4 4 4 5 4 4 4 5 4 4 62 

90 4 5 4 4 5 4 5 4 4 4 5 4 4 4 4 64 

91 4 4 4 4 4 4 4 4 4 4 5 4 4 5 4 62 

92 4 4 4 4 4 3 4 4 4 4 4 4 5 5 5 62 

93 4 5 4 5 5 5 5 5 5 4 5 4 5 4 5 70 

94 5 5 5 5 5 5 4 4 4 4 5 5 5 5 5 71 

95 4 4 4 4 4 4 4 4 4 4 4 4 5 5 5 63 

96 4 4 4 4 3 4 4 4 4 5 4 4 5 5 5 63 

97 5 5 4 4 4 4 4 4 4 4 4 4 4 4 4 62 

 

 

  



 

 

 

Tabel t 

 

 

 

  



 

 

 

 

 

 

 



 

 

 

  



 

 

 

Tabel f 

 

 

 

 

 

 

  



 

 

 

 

  



 

 

 

Tabel r 

 

 

 

 

 

  



 

 

 

 



 

 

 

Uji Validitas Variabel Reputasi 

 
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 Total 

X1.1 Pearson 
Correlat
ion 

1 .362*

* 
.520** .243* .114 .232* .063 .053 -.090 .207* .292** .273** .595*

* 

 Sig. (2-

tailed) 

 
.000 .000 .016 .265 .022 .538 .609 .383 .042 .004 .007 .000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

X1.2 Pearson 
Correlat
ion 

.362** 1 .219* .298** -.118 .053 .043 -.122 -.232* .007 .165 .144 .421*

* 

 Sig. (2-

tailed) 
.000 

 
.031 .003 .250 .605 .676 .235 .022 .942 .106 .160 .000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

X1.3 Pearson 
Correlat
ion 

.520** .219
* 

1 .232* .027 .163 .180 .054 .147 .135 .250* .160 .612*

* 

 Sig. (2-

tailed) 
.000 .031 

 
.022 .795 .111 .077 .602 .150 .189 .014 .116 .000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

X1.4 Pearson 
Correlat
ion 

.243* .298*

* 
.232* 1 .220* .393** .202* .261** .017 .044 -.148 -.091 .534*

* 

 Sig. (2-

tailed) 
.016 .003 .022 

 
.030 .000 .047 .010 .871 .670 .147 .373 .000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

X1.5 Pearson 
Correlat
ion 

.114 -
.118 

.027 .220* 1 .296** .013 .126 .132 .082 -.017 .012 .330*

* 

 Sig. (2-

tailed) 
.265 .250 .795 .030 

 
.003 .896 .220 .199 .425 .871 .905 .001 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

X1.6 Pearson 
Correlat
ion 

.232* .053 .163 .393** .296** 1 .116 .130 .248* -.101 -.140 -.133 .410*

* 

 Sig. (2-

tailed) 
.022 .605 .111 .000 .003 

 
.259 .204 .014 .326 .172 .194 .000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

X1.7 Pearson 
Correlat
ion 

.063 .043 .180 .202* .013 .116 1 .398** .510** -.161 -.090 -.262** .380*

* 

 Sig. (2-

tailed) 
.538 .676 .077 .047 .896 .259 

 
.000 .000 .116 .381 .009 .000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 



 

 

 

X1.8 Pearson 
Correlat
ion 

.053 -
.122 

.054 .261** .126 .130 .398** 1 .418** -.093 -.148 -.054 .367*

* 

 Sig. (2-

tailed) 
.609 .235 .602 .010 .220 .204 .000 

 
.000 .367 .149 .603 .000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

X1.9 Pearson 
Correlat
ion 

-.090 -
.232* 

.147 .017 .132 .248* .510** .418** 1 -.284** -.172 -.216* .239* 

 Sig. (2-

tailed) 
.383 .022 .150 .871 .199 .014 .000 .000 

 
.005 .093 .033 .018 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

X1.1 

0 

Pearson 
Correlat
ion 

.207* .007 .135 .044 .082 -.101 -.161 -.093 -.284** 1 .465** .589** .360*

* 

Sig. (2-

tailed) 
.042 .942 .189 .670 .425 .326 .116 .367 .005 

 
.000 .000 .000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

X1.1 

1 

Pearson 
Correlat
ion 

.292** .165 .250* -.148 -.017 -.140 -.090 -.148 -.172 .465** 1 .510** .408*

* 

Sig. (2-

tailed) 
.004 .106 .014 .147 .871 .172 .381 .149 .093 .000 

 
.000 .000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

x1.1 

2 

Pearson 
Correlat
ion 

.273** .144 .160 -.091 .012 -.133 -.262** -.054 -.216* .589** .510** 1 .390*

* 

Sig. (2-

tailed) 
.007 .160 .116 .373 .905 .194 .009 .603 .033 .000 .000 

 
.000 

 
N 97 97 97 97 97 97 97 97 97 97 97 97 97 

total Pearson 
Correlat
ion 

.595** .421*

* 
.612** .534** .330** .410** .380** .367** .239* .360** .408** .390** 1 

 Sig. (2-
tailed) 

.000 .000 .000 .000 .001 .000 .000 .000 .018 .000 .000 .000  
 

97 

 N 97 97 97 97 97 97 97 97 97 97 97 97  

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 



 

 

 

Uji Validitas Variabel Lokasi 

1 
X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 Total 

X2.1 Pearson 

Correlation 
1 .453** .078 .103 .198 .201* .112 .096 .090 .449** 

 Sig. (2-tailed)  
.000 .450 .316 .052 .048 .275 .352 .382 .000 

 N 97 97 97 97 97 97 97 97 97 97 

X2.2 Pearson 

Correlation 
.453** 1 .067 .215* -.051 -.092 -.134 -.102 -.038 .271** 

 Sig. (2-tailed) .000  .516 .034 .617 .368 .191 .321 .714 .007 

 N 97 97 97 97 97 97 97 97 97 97 

X2.3 Pearson 

Correlation 
.078 .067 1 -.134 .140 .101 .156 -.075 .085 .259* 

 Sig. (2-tailed) .450 .516  .189 .171 .324 .128 .463 .410 .010 

 N 97 97 97 97 97 97 97 97 97 97 

X2.4 Pearson 

Correlation 
.103 .215* -.134 1 .141 -.126 -.120 -.141 -.266** .307** 

 Sig. (2-tailed) .316 .034 .189  .168 .220 .240 .169 .008 .002 

 N 97 97 97 97 97 97 97 97 97 97 

X2.5 Pearson 

Correlation 
.198 -.051 .140 .141 1 .382** .281** .125 .152 .590** 

 Sig. (2-tailed) .052 .617 .171 .168  .000 .005 .221 .137 .000 

 N 97 97 97 97 97 97 97 97 97 97 

X2.6 Pearson 

Correlation 
.201* -.092 .101 -.126 .382** 1 .291** .363** .192 .525** 

 Sig. (2-tailed) .048 .368 .324 .220 .000  .004 .000 .060 .000 

 N 97 97 97 97 97 97 97 97 97 97 

X2.7 Pearson 

Correlation 
.112 -.134 .156 -.120 .281** .291** 1 .449** .403** .555** 

 Sig. (2-tailed) .275 .191 .128 .240 .005 .004  .000 .000 .000 

 N 97 97 97 97 97 97 97 97 97 97 

X2.8 Pearson 

Correlation 
.096 -.102 -.075 -.141 .125 .363** .449** 1 .342** .506** 

 Sig. (2-tailed) .352 .321 .463 .169 .221 .000 .000  .001 .000 

 N 97 97 97 97 97 97 97 97 97 97 

X2.9 Pearson 

Correlation 
.090 -.038 .085 -.266** .152 .192 .403** .342** 1 .472** 

 Sig. (2-tailed) .382 .714 .410 .008 .137 .060 .000 .001  .000 

 N 97 97 97 97 97 97 97 97 97 97 

total Pearson 

Correlation 
.449** .271** .259* .307** .590** .525** .555** .506** .472** 1 



 

 

 

 Sig. (2-tailed) .000 .007 .010 .002 .000 .000 .000 .000 .000 
 

 N 97 97 97 97 97 97 97 97 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed).  

Uji Validitas Variabel Keputusan Pembelian 

 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 Y1.9 Y1.10 Y1.11 Y1.12 Y1.13 Y1.14 Y1.15 Total 

Y1.1 Pearson 

Correlation 
1 .181 .100 .040 .121 -.047 .211* .030 .073 .055 .156 .066 -.089 -.088 -.046 

.299* 

* 

 Sig. (2-tailed)  .075 .332 .698 .236 .646 .038 .770 .478 .591 .126 .523 .383 .394 .656 .003 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.2 Pearson 

Correlation 
.181 1 .242* .094 .079 .165 .195 .128 -.021 -.026 .240* -.019 -.089 -.075 -.022 

.371* 

* 

 Sig. (2-tailed) .075  .017 .358 .445 .107 .056 .213 .839 .803 .018 .855 .385 .466 .829 .000 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.3 Pearson 

Correlation 
.100 .242* 1 .359** -.020 .102 .031 .061 .100 -.076 -.029 .090 -.069 .082 .052 

.327* 

* 

 Sig. (2-tailed) .332 .017  .000 .844 .322 .767 .553 .332 .461 .777 .382 .501 .424 .614 .001 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.4 Pearson 

Correlation 
.040 .094 .359** 1 .264** .140 .187 .176 .298** .104 .190 .191 -.057 -.097 .118 

.474* 

* 

 Sig. (2-tailed) .698 .358 .000  .009 .171 .067 .084 .003 .312 .062 .061 .579 .343 .252 .000 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.5 Pearson 

Correlation 
.121 .079 -.020 .264** 1 .165 .377** -.028 .324** -.032 .049 .018 -.101 -.245* .051 

.352* 

* 

 Sig. (2-tailed) .236 .445 .844 .009  .106 .000 .785 .001 .759 .634 .862 .325 .015 .622 .000 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.6 Pearson 

Correlation 
-.047 .165 .102 .140 .165 1 .086 .158 -.047 .160 .134 -.043 -.192 -.170 -.037 

.291* 

* 

 Sig. (2-tailed) .646 .107 .322 .171 .106  .401 .122 .646 .117 .192 .679 .059 .095 .722 .004 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.7 Pearson 

Correlation 
.211* .195 .031 .187 .377** .086 1 .023 .317** .082 .126 .047 -.250* 

- 

.263** 
-.067 

.355* 

* 

 Sig. (2-tailed) .038 .056 .767 .067 .000 .401  .826 .002 .422 .218 .646 .013 .009 .513 .000 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.8 Pearson 

Correlation 
.030 .128 .061 .176 -.028 .158 .023 1 .159 .243* .021 .319** -.043 .207* .139 

.457* 

* 

 Sig. (2-tailed) .770 .213 .553 .084 .785 .122 .826  .119 .017 .840 .001 .676 .042 .176 .000 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.9 Pearson 

Correlation 
.073 -.021 .100 .298** .324** -.047 .317** .159 1 .006 .047 .170 -.042 -.171 -.091 

.339* 

* 

 Sig. (2-tailed) .478 .839 .332 .003 .001 .646 .002 .119  .953 .649 .096 .681 .094 .377 .001 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.10 Pearson 

Correlation 
.055 -.026 -.076 .104 -.032 .160 .082 .243* .006 1 .032 .050 -.014 -.053 .064 

.283* 

* 

 Sig. (2-tailed) .591 .803 .461 .312 .759 .117 .422 .017 .953 .755 .628 .892 .608 .536 .005 



 

 

 

N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.11 Pearson 

Correlation 
.156 .240* -.029 .190 .049 .134 .126 .021 .047 .032 1 -.007 -.056 .068 .045 

.344* 
* 

 Sig. (2-tailed) .126 .018 .777 .062 .634 .192 .218 .840 .649 .755  .945 .586 .506 .665 .001 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.12 Pearson 

Correlation 
.066 -.019 .090 .191 .018 -.043 .047 .319** .170 .050 -.007 1 -.123 .147 -.041 

.323* 
* 

 Sig. (2-tailed) .523 .855 .382 .061 .862 .679 .646 .001 .096 .628 .945  .230 .150 .688 .001 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.13 Pearson 

Correlation 
-.089 -.089 -.069 -.057 -.101 -.192 -.250* -.043 -.042 -.014 -.056 -.123 1 .435** .526** .243* 

 Sig. (2-tailed) .383 .385 .501 .579 .325 .059 .013 .676 .681 .892 .586 .230  .000 .000 .017 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.14 Pearson 

Correlation 
-.088 -.075 .082 -.097 -.245* -.170 

- 

.263** 
.207* -.171 -.053 .068 .147 .435** 1 .592** 

.349* 
* 

 Sig. (2-tailed) .394 .466 .424 .343 .015 .095 .009 .042 .094 .608 .506 .150 .000  .000 .000 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Y1.15 Pearson 

Correlation 
-.046 -.022 .052 .118 .051 -.037 -.067 .139 -.091 .064 .045 -.041 .526** .592** 1 

.488* 
* 

 Sig. (2-tailed) .656 .829 .614 .252 .622 .722 .513 .176 .377 .536 .665 .688 .000 .000  .000 

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

Total Pearson 

Correlation 
.299** .371** .327** .474** .352** .291** .355** .457** .339** .283** .344** .323** .243* .349** .488** 1 

 Sig. (2-tailed) .003 .000 .001 .000 .000 .004 .000 .000 .001 .005 .001 .001 .017 .000 .000  

 N 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 97 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

  



 

 

 

Uji Reliabilitas Variabel 

Reputasi 

Reliability Statistics 

Cronbach's Alpha N of Items 

.678 13 

 

 

Uji Reliabilitas Variabel Lokasi 

Reliability Statistics 

Cronbach's Alpha N of Items 

.647 9 

 

Uji Reliabilitas Variabel 

Keputusan Pembelian 

Reliability Statistics 

Cronbach's Alpha N of Items 

.642 15 

 

 

Uji Statistik Deskriptif 

 
Descriptive Statistics 

 
N Minimum Maximum Mean Std. Deviation 

Reputasi 97 44 58 50.26 2.804 

Lokasi 97 32 43 36.89 2.419 

Keputusan pembelian 97 55 71 62.45 2.475 

Valid N (listwise) 97     

 

 



 

 

 

Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 
 

97 

Normal Parametersa,b Mean .0000000 

 Std. Deviation 2.22927521 

Most Extreme Differences Absolute .071 

 Positive .064 

 Negative -.071 

Test Statistic  .071 

Asymp. Sig. (2-tailed)  .200c,d 

 

 

Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 
 

97 

Normal Parametersa,b Mean .0000000 

 Std. Deviation 2.22927521 

Most Extreme Differences Absolute .071 

 Positive .064 

 Negative -.071 

Test Statistic  .071 

Asymp. Sig. (2-tailed)  .200c,d 

 

 

 

 

 

  



 

 

 

Ulti Multikoleniaritas 

 

 

 

 
Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

 

 

 

 
t 

 

 

 

 
Sig. 

90,0% Confidence 

Interval for B 

 
Collinearity Statistics 

 
B 

 
Std. Error 

 
Beta 

Lower 

Bound 

Upper 

Bound 

 
Tolerance 

 
VIF 

1 (Constant) 41.283 4.620  8.937 .000 33.609 48.958   

 
Reputasi .326 .089 .369 3.665 .000 .178 .474 .850 1.176 

 Lokasi .130 .103 .127 1.259 .211 -.041 .301 .850 1.176 

 

Uji Linearitas 
ANOVA Table 

 Sum of 
Squares 

 

df 
 

Mean Square 
 

F 
 

Sig. 

Keputusan 

pembelian * 

Lokasi 

Between Groups (Combined) 187.236 11 17.021 3.610 .000 

 Linearity 42.762 1 42.762 9.069 .003 

 Deviation from 
Linearity 

144.474 10 14.447 3.064 .002 

Within Groups 400.805 85 4.715   

Total 588.041 96    

 

 

Uji Analisis Regresi Linear Berganda 

Coefficients
a
 

 

 

 
Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

 

 

 
t 

 

 

 
Sig. 

90,0% Confidence Interval 

for B 

 
B 

 
Std. Error 

 
Beta 

Lower 

Bound 

 
Upper Bound 

1 (Constant) 41.283 4.620  8.937 .000 33.609 48.958 

 Reputasi .326 .089 .369 3.665 .000 .178 .474 

 Lokasi .130 .103 .127 1.259 .211 -.041 .301 

 

 

 

 

 



 

 

 

Uji Parsial 

 
Coefficientsa 

 

 

 

 
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

 
 

t 

 
 

Sig. 

90,0% Confidence 

Interval for B 

 
 

B 

 
 

Std. Error 

 
 

Beta 

  
Lower 

Bound 

 
 

Upper Bound 

1 (Constant) 41.283 4.620 
 

8.937 .000 33.609 48.958 

 Reputasi .326 .089 .369 3.665 .000 .178 .474 

 Lokasi .130 .103 .127 1.259 .211 -.041 .301 

 

Uji Simultan 

 

ANOVAa 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 110.953 2 55.477 10.930 .000b 

 Residual 477.088 94 5.075 

 Total 588.041 96  

 

Uji Koefisien Determinasi 
Model Summary 

 

 
Model 

 
R 

 
R Square 

 
Adjusted R Square 

Std. Error of the 

Estimate 

1 .434a .189 .171 2.253 

 

 

 

 

 



 

 

  



 

 

 

 

 

  



 

 

 

 

 


