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Assalamu’alaikum warahmatullahi wabarakatuh 

 

KUESIONER PENELITIAN 

 
 

 

 

 

 

 

 

Kuesioner ini dibuat untuk memenuhi penelitian mengenai Pengaruh 

Perceived Usefulness, Perceived Easy Of Use, Perceived Risk dan 

Perceived Compatibility terhadap keputusan generasi Z melakukan 

pembayaran berjangka menggunakan Fintech Lending (Studi pada 

mahasiswa FEBI UIN SMH Banten). 

Dengan diperolehnya data melalui kuesioner ini, peneliti berharap 

mengetahui 

Pengaruh dari Perceived Usefulness, Perceived Easy Of Use, Perceived 

Risk dan Perceived Compatibility melakukan pembayaran berjangka 

menggunakan Fintech Lending. Oleh karena itu, peneliti memohon 

kesediaan saudara/i untuk mengisi kuesioner ini. 

 

Atas kesediaan dan kerjasamanya, peneliti mengucapkan terima kasih. 

 

Wassalamu’alaikum warahmatullahi wabarakatuh 

 

 

Hormat saya, 

Alim Santoso 
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KUESIONER PENELITIAN 

PENGARUH PERCEIVED USEFULNESS, PERCEIVED EASY OF 

USE, PERCEIVED RISK DAN PERCEIVED COMPATIBILITY 

TERHADAP KEPUTUSAN GENERASI Z MELAKUKAN 

PEMBAYARAN BERJANGKA MENGGUNAKAN FINTECH 

LENDING 

(studi pada mahasiswa FEBI UIN SMH Banten) 

i. Profil Responden 

Nama  : 

Email  : 

Jenis Kelamin : 

Usia  : 

Karyawan Perusahaan/Jenis Usaha/Pedagang/Mahasiswa : 

Universitas/Fakultas/Semester :  

Untuk menjawab pertanyaan berikut, silahkan disesuaikan dengan 

pengalaman anda selama menggunakan Fintech Lending. Isilah kuesioner 

ini pada kolom jawaban yang tersedia, sebagai berikut:  

Keterangan jawaban: 

(Skor 1) : Sangat Tidak Setuju / Tidak Pernah 

(Skor 2 ) : Tidak Setuju / Hampir Tidak Pernah 

(Skor 3 ) : Ragu – Ragu 

(Skor 4 ) : Setuju / Sering 

(Skor 5 ) : Sangat Setuju / Selalu 

Seberapa setujukah anda dengan pernyataan-pernyataan mengenai 

Perceived Usefulness, Perceived Easy Of Use, Perceived Risk dan 

Perceived Compatibility dari peran Fintech Lending dalam pernyataan-

pernyataan berikut ini: 
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I. Perceived Usefulness 

No Pernyataan SS S R TS STS 

Indikator: Productivity ( Meningkatkan Produktivitas) 

1 Kepemilikan akun fintech lending 

menjadikan nasabah menjadi lebih produktif 

menggunakan fintech lending dalam 

bertransaksi sehari-hari. 

     

Indikator: Improve Job Perfomance (Membantu Kinerja) 

2 Kepemilikan akun fintech lending  dapat 

meningkatkan kinerja individu / nasabah 

dengan menggunakan fintech lending dalam 

bertransaksi sehari-hari. 

     

Indikator: Importance to Job (Lebih Efektif) 

3 Menggunakan sistem fintech lending dapat 

meningkatkan efisiensi dalam pembagian 

kinerja nasabah 

     

Indikator: Overal Usefulness (Bermanfaat) 

4 Menggunakan sistem fintech lending 

bermanfaat bagi nasabah / individu  

     

 

II. Perceived Easy Of Use 

No Pernyataan SS S R TS STS 

Indikator: Easy to Learn (Mudah untuk dipelajari) 

5 Penggunaan sistem baru fintech 

lending mudah untuk dipelajari dan 

dimengerti oleh Kondisi suatu Pelaku 
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Usaha / Individu. 

Indikator: Ease to Use (Mudah untuk digunakan)  

6 Penggunaan sistem baru fintech 

lending mudah untuk digunakan oleh 

Kondisi suatu Pelaku Usaha / 

Individu. 

     

Indikator: Become skillful (Menjadi Terampil) 

7 Kondisi suatu Pelaku Usaha / Individu 

percaya bahwa penggunaan sistem 

baru fintech lending menjadikan 

individu yang terampil dalam 

penggunaan sistem teknologi  

     

 

III. Perceived Risk 

No Pernyataan SS S R TS STS 

Indikator: Privacy Risk (Resiko Keamanan) 

8 Menggunakan mobile banking / fintech 

lending menjamin keamanan dalam 

bertransaksi 

     

Indikator: Financial Risk (Resiko Finansial) 

9 Menggunakan mobile banking / fintech 

lending dapat menghindari terjadinya 

kerugian finansial nasabah / konsumen  

     

10 Menggunakan mobile banking / fintech 

lending dapat mencegah ketidaksesuaian 

antar harga dengan produk yang diperoleh   
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Indikator: Product Risk (Resiko Produk) 

11 Menggunakan sistem fitur baru mobile 

banking / fintech lending nasabah akan 

mengurangi risiko kerugian pembelian 

Produk  

     

 

IV. Perceived Compatibility 

No Pernyataan SS S R TS STS 

Indikator: Fit with personal style (sejalan dengan nilai – nilai yang ada) 

12 Pengguna / nasabah dalam layanan mobile 

banking / fintech lending dapat memenuhi 

kebutuhan secara online  

     

Indikator: Past Experience (Pengalaman masa lalu) 

13 Pengguna / nasabah  mobile banking / 

fintech landing akan memiliki pengalaman 

bertransaksi  

     

Indikator: Need (Kebutuhan) 

14 Pengguna / nasabah sudah diberikan layanan 

beragam oleh mobile banking / fintech 

landing  sesuai dengan kebutuhan  
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V. Keputusan Pemilihan Generasi Z 

Indikator: Keputusan Generasi Z melakukan pembayaran Fintech lending 

(Y) 

15 Saya memutuskan melakukan pembayaran 

pinjaman online dengan metode cicilan 

menggunakan sistem Fintech Lending 

     

16 Saya memutuskan melakukan pembayaran 

pinjaman online sepenuhnya pada saat atau 

sebelum tanggal jatuh tempo di bulan 

berikutnya  
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Rekapitulasi Hasil Akhir Kuesioner 

No. 

Responde

n 

Perceived 

Usefulnes

s 

(X1) 

Perceive

d Easy of 

Use 

(X2) 

Perceive

d Risk 

(X3) 

 

Perceived 

Compatibilit

y 

(X4) 

Keputusa

n 

Pemilihan 

Generasi 

Z 

(Y) 

1. 20 15 20 15 10 

2. 20 15 20 15 10 

3. 5 4 6 5 4 

4. 8 7 7 6 4 

5. 12 9 12 6 10 

6. 8 7 10 6 5 

7. 11 6 10 6 7 

8. 19 13 17 12 9 

9. 6 6 6 3 2 

10. 8 6 8 6 4 

11. 8 8 9 7 6 

12. 9 7 10 7 4 

13. 10 6 8 6 8 

14. 12 9 15 12 4 

15. 9 7 10 6 5 

16. 4 3 4 4 4 

17. 8 5 7 6 5 

18. 17 15 17 15 7 

19. 4 5 7 3 6 
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20. 12 9 13 9 6 

21. 4 3 4 3 4 

22. 5 6 6 5 2 

23. 8 6 8 6 4 

24. 12 6 7 4 10 

25. 7 7 10 5 8 

26. 12 12 16 12 8 

27. 18 14 18 14 8 

28. 14 11 15 14 7 

29. 14 12 16 12 8 

30. 16 15 19 13 9 

31. 20 15 20 15 10 

32. 17 12 17 12 8 

33. 20 11 12 13 2 

34. 12 7 14 10 6 

35. 16 12 17 15 2 

36. 14 11 15 11 4 

37. 7 15 20 12 2 

38. 20 15 20 15 10 

39. 4 3 4 3 2 

40. 14 12 16 12 8 

41. 10 10 12 13 5 

42. 8 10 15 11 5 

43. 10 9 15 11 8 

44. 13 10 16 13 9 

45. 16 13 17 12 7 
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46. 16 10 15 12 8 

47. 14 9 13 11 6 

48. 16 11 12 12 2 

49. 17 10 18 12 9 

50. 14 10 14 12 6 

51. 17 13 14 12 5 

52. 16 12 16 12 8 

53. 20 15 20 15 10 

54. 8 7 7 5 4 

55. 16 12 16 12 8 

56. 9 5 6 4 4 

57. 16 12 16 12 8 

58. 
16 12 16 12 8 

59. 12 9 12 9 7 

60. 15 11 15 10 8 

61. 17 12 18 15 9 

62. 16 12 16 12 6 

63. 18 13 13 12 7 

64. 16 12 19 15 9 

65. 16 12 16 12 8 

66. 18 15 15 12 6 

67. 16 12 16 12 8 

68. 20 15 20 14 7 

69. 17 13 17 12 2 

70. 16 12 16 12 8 

71. 20 15 20 15 10 
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72. 16 11 16 13 8 

73. 16 12 16 12 4 

74. 20 15 20 15 10 

75. 16 12 16 12 2 

76. 16 12 16 12 8 

77 10 10 16 12 5 

78 16 12 16 12 8 

79 15 10 9 12 7 

80 7 6 11 6 6 

81 13 10 13 11 8 

82 4 11 13 13 2 

83 20 15 20 15 10 

84 11 8 11 9 5 

85 11 12 12 9 6 

86 13 11 14 12 3 

87 20 15 20 15 10 

88 20 15 20 15 10 

89 17 13 14 11 6 
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X1_Item

1 

X1_Item

2 

X1_Item

3 

X1_I

tem4 

Tota

l_X1 

X2_It

em5 

X2_It

em6 

X2

_Ite

m7 

Tot

al_

X2 

X3_Ite

m8 

X3_I

tem

9 

X3_It

em10 

X3_Item

11 

Total_X

3 

X4_Ite

m12 

X4_Ite

m13 

X4_Ite

m14 

Tota

_X4l 

Y_Ite

m15 

Y_Ite

m16 

Total

_Y 

X1_Ite

m1 

Pearson Correlation 1 ,869
**
 ,770

**
 ,829

*

*
 

,928

**
 

,630
**
 ,683

**
 ,81

4
**
 

,75

8
**
 

,678
**
 ,683

**
 

,729
**
 ,692

**
 ,744

**
 ,702

**
 ,740

**
 ,707

**
 ,752

**
 ,495

**
 ,584

**
 ,569

*

*
 

Sig. (2-tailed) 
 

,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1_Ite

m2 

Pearson Correlation ,869
**
 1 ,855

**
 ,879

*

*
 

,962

**
 

,697
**
 ,736

**
 ,76

5
**
 

,78

3
**
 

,670
**
 ,676

**
 

,762
**
 ,707

**
 ,752

**
 ,744

**
 ,757

**
 ,686

**
 ,766

**
 ,549

**
 ,544

**
 ,577

*

*
 

Sig. (2-tailed) ,000 
 

,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1_Ite

m3 

Pearson Correlation ,770
**
 ,855

**
 1 ,811

*

*
 

,917

**
 

,790
**
 ,767

**
 ,79

8
**
 

,83

9
**
 

,709
**
 ,707

**
 

,802
**
 ,758

**
 ,795

**
 ,801

**
 ,781

**
 ,702

**
 ,800

**
 ,449

**
 ,499

**
 ,500

*

*
 

Sig. (2-tailed) ,000 ,000 
 

,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X1_Ite

m4 

Pearson Correlation ,829
**
 ,879

**
 ,811

**
 1 ,939

**
 

,736
**
 ,772

**
 ,80

4
**
 

,82

3
**
 

,706
**
 ,713

**
 

,780
**
 ,716

**
 ,779

**
 ,760

**
 ,807

**
 ,723

**
 ,802

**
 ,481

**
 ,513

**
 ,524

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 
 

,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Total_

X1 

Pearson Correlation ,928
**
 ,962

**
 ,917

**
 ,939

*

*
 

1 ,761
**
 ,789

**
 ,84

9
**
 

,85

5
**
 

,737
**
 ,742

**
 

,820
**
 ,767

**
 ,819

**
 ,802

**
 ,823

**
 ,753

**
 ,832

**
 ,527

**
 ,572

**
 ,580

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 
 

,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 
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X2_Ite

m5 

Pearson Correlation ,630
**
 ,697

**
 ,790

**
 ,736

*

*
 

,761

**
 

1 ,894
**
 ,74

4
**
 

,94

0
**
 

,846
**
 ,713

**
 

,795
**
 ,801

**
 ,842

**
 ,835

**
 ,797

**
 ,780

**
 ,844

**
 ,366

**
 ,376

**
 ,392

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 
 

,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2_Ite

m6 

Pearson Correlation ,683
**
 ,736

**
 ,767

**
 ,772

*

*
 

,789

**
 

,894
**
 1 ,80

2
**
 

,96

0
**
 

,846
**
 ,785

**
 

,793
**
 ,820

**
 ,866

**
 ,861

**
 ,867

**
 ,814

**
 ,889

**
 ,423

**
 ,424

**
 ,447

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 
 

,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X2_Ite

m7 

Pearson Correlation ,814
**
 ,765

**
 ,798

**
 ,804

*

*
 

,849

**
 

,744
**
 ,802

**
 1 ,90

7
**
 

,836
**
 ,838

**
 

,833
**
 ,790

**
 ,881

**
 ,780

**
 ,766

**
 ,786

**
 ,815

**
 ,429

**
 ,494

**
 ,487

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Total_

X2 

Pearson Correlation ,758
**
 ,783

**
 ,839

**
 ,823

*

*
 

,855

**
 

,940
**
 ,960

**
 ,90

7
**
 

1 ,900
**
 ,832

**
 

,862
**
 ,859

**
 ,923

**
 ,882

**
 ,865

**
 ,848

**
 ,908

**
 ,434

**
 ,461

**
 ,472

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X3_Ite

m8 

Pearson Correlation ,678
**
 ,670

**
 ,709

**
 ,706

*

*
 

,737

**
 

,846
**
 ,846

**
 ,83

6
**
 

,90

0
**
 

1 ,857

**
 

,809
**
 ,815

**
 ,931

**
 ,809

**
 ,799

**
 ,815

**
 ,847

**
 ,412

**
 ,456

**
 ,458

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X3_Ite

m9 

Pearson Correlation ,683
**
 ,676

**
 ,707

**
 ,713

*

*
 

,742

**
 

,713
**
 ,785

**
 ,83

8
**
 

,83

2
**
 

,857
**
 1 ,862

**
 ,807

**
 ,944

**
 ,793

**
 ,794

**
 ,832

**
 ,845

**
 ,499

**
 ,522

**
 ,538

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 
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X3_Ite

m10 

Pearson Correlation ,729
**
 ,762

**
 ,802

**
 ,780

*

*
 

,820

**
 

,795
**
 ,793

**
 ,83

3
**
 

,86

2
**
 

,809
**
 ,862

**
 

1 ,854
**
 ,943

**
 ,830

**
 ,805

**
 ,835

**
 ,864

**
 ,519

**
 ,503

**
 ,539

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X3_Ite

m11 

Pearson Correlation ,692
**
 ,707

**
 ,758

**
 ,716

*

*
 

,767

**
 

,801
**
 ,820

**
 ,79

0
**
 

,85

9
**
 

,815
**
 ,807

**
 

,854
**
 1 ,925

**
 ,865

**
 ,816

**
 ,872

**
 ,892

**
 ,482

**
 ,528

**
 ,533

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Total_

X3 

Pearson Correlation ,744
**
 ,752

**
 ,795

**
 ,779

*

*
 

,819

**
 

,842
**
 ,866

**
 ,88

1
**
 

,92

3
**
 

,931
**
 ,944

**
 

,943
**
 ,925

**
 1 ,880

**
 ,858

**
 ,895

**
 ,920

**
 ,511

**
 ,536

**
 ,552

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X4_Ite

m12 

Pearson Correlation ,702
**
 ,744

**
 ,801

**
 ,760

*

*
 

,802

**
 

,835
**
 ,861

**
 ,78

0
**
 

,88

2
**
 

,809
**
 ,793

**
 

,830
**
 ,865

**
 ,880

**
 1 ,889

**
 ,841

**
 ,956

**
 ,393

**
 ,411

**
 ,424

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X4_Ite

m13 

Pearson Correlation ,740
**
 ,757

**
 ,781

**
 ,807

*

*
 

,823

**
 

,797
**
 ,867

**
 ,76

6
**
 

,86

5
**
 

,799
**
 ,794

**
 

,805
**
 ,816

**
 ,858

**
 ,889

**
 1 ,857

**
 ,961

**
 ,342

**
 ,389

**
 ,386

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,001 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

X4_Ite

m14 

Pearson Correlation ,707
**
 ,686

**
 ,702

**
 ,723

*

*
 

,753

**
 

,780
**
 ,814

**
 ,78

6
**
 

,84

8
**
 

,815
**
 ,832

**
 

,835
**
 ,872

**
 ,895

**
 ,841

**
 ,857

**
 1 ,941

**
 ,373

**
 ,458

**
 ,438

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 
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Tota_

X4l 

Pearson Correlation ,752
**
 ,766

**
 ,800

**
 ,802

*

*
 

,832

**
 

,844
**
 ,889

**
 ,81

5
**
 

,90

8
**
 

,847
**
 ,845

**
 

,864
**
 ,892

**
 ,920

**
 ,956

**
 ,961

**
 ,941

**
 1 ,387

**
 ,439

**
 ,436

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y_Ite

m15 

Pearson Correlation ,495
**
 ,549

**
 ,449

**
 ,481

*

*
 

,527

**
 

,366
**
 ,423

**
 ,42

9
**
 

,43

4
**
 

,412
**
 ,499

**
 

,519
**
 ,482

**
 ,511

**
 ,393

**
 ,342

**
 ,373

**
 ,387

**
 1 ,794

**
 ,949

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000 
 

,000 ,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Y_Ite

m16 

Pearson Correlation ,584
**
 ,544

**
 ,499

**
 ,513

*

*
 

,572

**
 

,376
**
 ,424

**
 ,49

4
**
 

,46

1
**
 

,456
**
 ,522

**
 

,503
**
 ,528

**
 ,536

**
 ,411

**
 ,389

**
 ,458

**
 ,439

**
 ,794

**
 1 ,946

*

*
 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

Total_

Y 

Pearson Correlation ,569
**
 ,577

**
 ,500

**
 ,524

*

*
 

,580

**
 

,392
**
 ,447

**
 ,48

7
**
 

,47

2
**
 

,458
**
 ,538

**
 

,539
**
 ,533

**
 ,552

**
 ,424

**
 ,386

**
 ,438

**
 ,436

**
 ,949

**
 ,946

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,00

0 

,00

0 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 89 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Data Pernyataan Kuesioner 

N

O 

Perceived 

Usefullnes (X1) 

TOTA

L 

Perceived 

Easy of Use 

(X2) 

TOTA

L 

Perceived Risk (X3) TOTA

L 

Perceived 

Compability 

(X4) 

TOTA

L 

Fintech 

Lending 

(Y) 

TOTA

L 

P

1 

P

2 

P

3 

P

4 

P

5 

P

6 

P

7 

P

8 

P

9 

P1

0 

P1

1 

P1

2 

P1

3 

P1

4 

P1

5 

P1

6 

1 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 

2 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 

3 1 1 2 1 5 1 2 1 4 1 2 1 2 6 2 2 1 5 2 2 4 

4 2 2 2 2 8 3 2 2 7 2 1 2 2 7 2 2 2 6 2 2 4 

5 3 3 3 3 12 3 3 3 9 3 3 3 3 12 2 2 2 6 5 5 10 

6 2 2 2 2 8 2 2 3 7 3 3 2 2 10 2 2 2 6 2 3 5 

7 3 3 3 2 11 2 2 2 6 2 3 2 3 10 2 2 2 6 4 3 7 

8 4 5 5 5 19 5 4 4 13 4 5 4 4 17 4 4 4 12 4 5 9 

9 1 1 2 2 6 2 2 2 6 2 2 1 1 6 1 1 1 3 1 1 2 

10 2 2 2 2 8 2 2 2 6 2 2 2 2 8 2 2 2 6 2 2 4 

11 2 2 2 2 8 3 3 2 8 2 2 2 3 9 3 2 2 7 3 3 6 

12 2 3 2 2 9 3 2 2 7 3 2 3 2 10 2 2 3 7 2 2 4 

13 3 2 3 2 10 2 2 2 6 2 2 2 2 8 2 2 2 6 4 4 8 

14 3 3 3 3 12 3 3 3 9 3 3 4 5 15 4 4 4 12 1 3 4 

15 2 2 3 2 9 2 2 3 7 2 2 3 3 10 1 2 3 6 3 2 5 

16 1 1 1 1 4 1 1 1 3 1 1 1 1 4 1 1 2 4 2 2 4 



120 

 

17 2 2 2 2 8 2 2 1 5 1 2 2 2 7 2 2 2 6 3 2 5 

18 4 4 4 5 17 5 5 5 15 5 4 4 4 17 5 5 5 15 3 4 7 

19 1 1 1 1 4 1 2 2 5 2 2 2 1 7 1 1 1 3 3 3 6 

20 3 3 3 3 12 3 3 3 9 4 3 3 3 13 3 3 3 9 3 3 6 

21 1 1 1 1 4 1 1 1 3 1 1 1 1 4 1 1 1 3 2 2 4 

22 1 1 1 2 5 2 2 2 6 2 1 1 2 6 1 2 2 5 1 1 2 

23 2 2 2 2 8 2 2 2 6 2 2 2 2 8 2 2 2 6 2 2 4 

24 4 3 2 3 12 1 2 3 6 2 1 1 3 7 2 1 1 4 5 5 10 

25 1 2 2 2 7 3 2 2 7 3 3 2 2 10 2 1 2 5 5 3 8 

26 3 3 4 2 12 4 4 4 12 5 4 3 4 16 5 3 4 12 4 4 8 

27 5 5 4 4 18 4 5 5 14 5 5 4 4 18 5 4 5 14 5 3 8 

28 4 3 4 3 14 4 3 4 11 3 4 4 4 15 5 4 5 14 4 3 7 

29 2 4 4 4 14 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

30 4 4 4 4 16 5 5 5 15 5 4 5 5 19 5 4 4 13 5 4 9 

31 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 

32 4 4 5 4 17 4 4 4 12 5 4 4 4 17 4 4 4 12 4 4 8 

33 5 5 5 5 20 3 3 5 11 3 3 3 3 12 5 5 3 13 1 1 2 

34 3 3 3 3 12 2 2 3 7 3 4 4 3 14 3 3 4 10 3 3 6 

35 4 4 4 4 16 4 4 4 12 5 4 4 4 17 5 5 5 15 1 1 2 

36 3 4 3 4 14 4 4 3 11 4 4 4 3 15 4 3 4 11 2 2 4 

37 1 1 4 1 7 5 5 5 15 5 5 5 5 20 5 3 4 12 1 1 2 

38 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 
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39 1 1 1 1 4 1 1 1 3 1 1 1 1 4 1 1 1 3 1 1 2 

40 2 4 4 4 14 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

41 1 2 3 4 10 4 4 2 10 3 2 3 4 12 5 4 4 13 3 2 5 

42 3 1 1 3 8 3 3 4 10 4 5 3 3 15 3 4 4 11 2 3 5 

43 3 2 2 3 10 3 3 3 9 4 4 4 3 15 4 4 3 11 5 3 8 

44 4 4 2 3 13 2 4 4 10 3 5 4 4 16 4 4 5 13 5 4 9 

45 5 4 3 4 16 3 5 5 13 5 5 4 3 17 3 5 4 12 4 3 7 

46 4 4 4 4 16 3 4 3 10 3 4 4 4 15 4 4 4 12 4 4 8 

47 3 4 4 3 14 3 3 3 9 3 4 3 3 13 4 4 3 11 3 3 6 

48 4 4 4 4 16 4 4 3 11 3 3 3 3 12 4 4 4 12 1 1 2 

49 4 4 4 5 17 3 3 4 10 5 5 4 4 18 5 4 3 12 4 5 9 

50 4 3 4 3 14 4 3 3 10 3 3 4 4 14 4 4 4 12 2 4 6 

51 3 5 5 4 17 5 5 3 13 3 3 5 3 14 5 5 2 12 4 1 5 

52 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

53 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 

54 2 2 2 2 8 2 2 3 7 2 2 1 2 7 1 2 2 5 2 2 4 

55 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

56 3 3 2 1 9 2 1 2 5 2 1 1 2 6 2 1 1 4 2 2 4 

57 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

58 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

59 3 3 3 3 12 3 3 3 9 3 3 3 3 12 3 3 3 9 3 4 7 

60 4 4 3 4 15 4 4 3 11 4 3 4 4 15 3 3 4 10 4 4 8 
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61 5 4 4 4 17 4 4 4 12 4 4 5 5 18 5 5 5 15 5 4 9 

62 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 3 3 6 

63 4 5 5 4 18 4 5 4 13 4 3 3 3 13 4 5 3 12 3 4 7 

64 4 4 4 4 16 4 4 4 12 5 5 5 4 19 5 5 5 15 4 5 9 

65 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

66 5 3 5 5 18 5 5 5 15 4 4 4 3 15 4 4 4 12 2 4 6 

67 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

68 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 4 14 4 3 7 

69 5 4 3 5 17 4 4 5 13 5 4 4 4 17 4 4 4 12 1 1 2 

70 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

71 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 

72 4 4 4 4 16 3 4 4 11 4 4 4 4 16 5 4 4 13 4 4 8 

73 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 2 2 4 

74 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 

75 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 1 1 2 

76 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

77 3 2 3 2 10 3 3 4 10 4 4 4 4 16 4 4 4 12 2 3 5 

78 4 4 4 4 16 4 4 4 12 4 4 4 4 16 4 4 4 12 4 4 8 

79 4 4 3 4 15 3 4 3 10 2 2 2 3 9 4 4 4 12 3 4 7 

80 1 2 1 3 7 2 2 2 6 2 3 3 3 11 2 2 2 6 4 2 6 

81 3 3 3 4 13 3 4 3 10 3 4 3 3 13 4 4 3 11 4 4 8 

82 1 1 1 1 4 5 5 1 11 5 3 1 4 13 4 5 4 13 1 1 2 
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83 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 

84 3 3 2 3 11 2 3 3 8 2 3 3 3 11 3 3 3 9 2 3 5 

85 3 3 2 3 11 4 4 4 12 3 3 3 3 12 4 2 3 9 3 3 6 

86 2 3 4 4 13 3 4 4 11 3 4 3 4 14 4 4 4 12 2 1 3 

87 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 

88 5 5 5 5 20 5 5 5 15 5 5 5 5 20 5 5 5 15 5 5 10 

89 4 4 4 5 17 5 4 4 13 4 3 4 3 14 4 4 3 11 4 2 6 
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