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ABSTRAK 

 
Nama: Mardiatul Fadilah, NIM: 191510049, Judul Skripsi: “Strategi Public 

Relations MNC Channels Dalam Membangun Citra” Program Studi : Komunikasi 

dan Penyiaran Islam. Fakultas Dakwah Universitas Islam Negeri Sultan Maulana 

Hasanuddin Banten 2024 M /1445 H.  

Latar belakang penelitian ini melihat public relations (PR) dalam konteks 

suatu organisasi dan perusahaan, khususnya di MNC Channels yaitu menyediakan 

sebuah  hiburan nasional di industri televisi berbayar Indonesia. Hubungan erat antara 

public relations dan ilmu komunikasi membentuk sebuah kesatuan integral yang 

mendukung kegiatan public relations di perusahaan ini. Sebagai anak perusahaan 

MNC Media, MNC Channels memiliki keunggulan dalam industri televisi berbayar 

dengan fokus pada peningkatan penjualan dan prestasi, seperti penghargaan 

Superbands Indonesia. Di tengah persaingan sengit dengan berbagai saluran televisi 

berbayar, MNC Channels berkomitmen untuk membangun dan meningkatkan citra 

perusahaan melalui penerapan strategi PR yang efektif. 

Berdasarkan latar belakang di atas, maka rumusan masalah dalam penelitian 

ini adalah : 1) Bagaimana kegiatan Fact Finding public relations dalam membangun 

citra MNC Channels? 2) Bagaimana Planning yang disusun public relations dalam 

membangun citra MNC Channels? 3) Bagaimana Action and Communications yang 

digunakan public relations dalam membangun citra MNC Channels? 4) Bagaimana 

Evaluation yang dilakukan public relations dalam membangun citra MNC Channels? 

Metodologi penelitian ini menggunakan pendekatan kualitatif dengan jenis 

penelitian deskriptif untuk menjelaskan dan mengungkap strategi public relations 

MNC Channels dalam membangun citra perusahaan. Teknik pengumpulan data yang 

digunakan adalah observasi, wawancara dan dokumentasi sedangkan, Analisis data 

dengan reduksi data, penyajian data melalui naratif, penyajian data serta penarikan 

kesimpulan sebagai hasil akhir penelitian. 

Dalam upaya membangun citra perusahaan, MNC Channels menerapkan 

berbagai strategi management public relations (PR) seperti Fact Finding, Planning, 

Action and Communications, dan Evaluation. Dalam fact finding, terungkap bahwa 

pada tahun 2020, MNC Channels dihadapi pandemi COVID-19. Respons positif dari 

masyarakat terhadap hiburan dari MNC Channels direspon dengan perbaikan terus-

menerus oleh public relations, termasuk meningkatan pelayanan. Planning yang 

dilakukan MNC Channels yaitu melalui kerjasama sebagai media patner dengan 

berbagai pihak terkait. Selanjutnya action and communication MNC Channels juga 

secara aktif terlibat dalam upaya mengelola persepsi publik melalui pemanfaatan 

media massa dan platform digital. Tahap akhir evaluation, MNC Channels secara rutin 

melakukan evaluasi, setidaknya satu kali seminggu, guna mengukur sejauh mana 

keberhasilan implementasi strategi dan tindakan public relations mereka.  Dengan 

demikian, strategi management public relations MNC Channels tidak hanya bertujuan 

untuk meningkatkan kepercayaan publik, tetapi juga untuk membentuk citra 

perusahaan yang positif dan berkelanjutan dalam industri media.  
 

Kata kunci : Citra, Public Relations dan Strategi 
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ABSTRACT 

Nama: Mardiatul Fadilah, NIM: 191510049, Thesis Title: “Strategi Public 

Relations MNC Channels Dalam Membangun Citra Perusahaan” Study 

Program: Islamic Communication and Broadcasting. Faculty of Da'wah, Sultan 

Maulana Hasanuddin State Islamic University, Banten 2024 M / 1445 H. 

The background to this research looks at public relations (PR) in the 

context of an organization and company, especially in MNC Channels, which 

provides national entertainment in the Indonesian pay television industry. The close 

relationship between public relations and communication science forms an integral 

unity that supports public relations activities in this company. As a subsidiary of 

MNC Media, MNC Channels has advantages in the pay television industry with a 

focus on increasing sales and achievements, such as the Superbands Indonesia 

award. In the midst of fierce competition with various pay television channels, 

MNC Channels is committed to building and improving the company's image 

through implementing effective PR strategies. 

Based on the background above, the problem formulation in this research 

is: 1) How do Fact Finding public relations activities build the image of MNC 

Channels? 2) How is the planning prepared by public relations to build the image 

of MNC Channels? 3) How are Action and Communications used by public 

relations in building the image of MNC Channels? 4) What Evaluation are carried 

out by public relations in building the image of MNC Channels? 

This research methodology uses a qualitative approach with descriptive 

research to explain and reveal MNC Channels' public relations strategy in building 

the company's image. The data collection techniques used are observation, 

interviews and documentation, meanwhile, data analysis by data reduction, data 

presentation through narrative, data presentation and drawing conclusions as the 

final result of the research. 

In an effort to build the company's image, MNC Channels implements 

various public relations (PR) management strategies such as Fact Finding, 

Planning, Action and Communications, and Evaluation. In fact finding, it was 

revealed that in 2020, MNC Channels faced the COVID-19 pandemic. The positive 

response from the public to entertainment from MNC Channels is responded to by 

continuous improvements in public relations, including improving service. The 

planning carried out by MNC Channels is through collaboration as a media 

partner with various related parties. Furthermore, MNC Channels' action and 

communication is also actively involved in efforts to manage public perception 

through the use of mass media and digital platforms. The final stage of evaluation, 

MNC Channels routinely conducts evaluations, at least once a week, to measure the 

extent of success in implementing their public relations strategies and actions. Thus, 

MNC Channels' public relations management strategy not only aims to increase 

public trust, but also to shape a positive and sustainable company image in the 

media industry. 
 

Keywords: Image, Public Relations, and Strategies.  
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