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ABSTRAK

Nama: Sita Nurazizah, NIM: 212625009 Judul Tesis “Strategi
pemasaran pendidikan program tahfidz; qur’an untuk meningkatkan
kepercayaan masyarakat (Studi Kasus di PPTQ Ibnu Abbas Taktakan Serang
dan Salsabila Tahfidz; Boarding School Dalung Serang)”

Penelitian ini bertujuan untuk: mendeskripsikan, kendala, mengevaluasi
dan solusi dari strategi pemasaran pendidikan program tahfidz qur’an untuk
meningkatkan kepercayaan masyarakat di PPTQ Ibnu Abbas dan Salsabila
Tahfidz Boarding School.

Penelitian ini dilakukan dengan menggunakan pendekatan kualitatif,

teknik pengumpulan data dalam penelitian ini menggunakan observasi,
wawancara dan dokumentasi. Data yang didapat kemudian dianalisis dengan
menggunakan analisis dara kualitatif yang terdiri dari : (a) reduksi data, (b)
penyajian data, dan (c) penarikan kesimpulan.
Hasil penelitian diketahui bahwa: 1) perencanaan strategi pemasaran pendidikan
program tahfidz qur’an untuk meningkatkan kepercayaan masyarakat di PPTQ
Ibnu Abbas dan Salsabila Tahfidz Boarding School Serang yaitu rapat koordinasi
di awal tahun ajaran pendidikan, penetaptan program kegiatan mingguan,
bulanan dan tahunan serta penetapan kebutuhan pemasaran pendidikan. 2)
pelaksanaan strategi pemasaran pendidikan program tahfidz qur’an di PPTQ Ibnu
Abbas Taktakan Serang aktif mengikuti perlombaan dan Salsabila Tahfidz
Boarding School rutin mengadakan perlombaan MHQ untuk umum serta
mengundang influencer ternama. Keduanya melakukan sesuai planning seperti
melaksanakan program mingguan, bulanan dan tahunan seperti kegiatan PHBI,
penyebaran brosur, presentas dari sekolah ke sekolah, memanfaatkan relasi santri,
oranguta santri dan alumni serta menggunakan informasi digital di era modern
seperti whatsapp, instagram, youtube, dan aplikasi tiktok. 3) faktor pendukung
dan faktor penghambat strategi pemasaran pendidikan tahfidz qur’an untuk
meningkatkan kepercayaan masyarakat di PPTQ Ibnu Abbas yaitu tenaga
pendidikan dan kependidikan, sumber ekonomi internal (ibbas mart) dan sumber
ekonomi eksternal (kebun, tanaman sereh, dan pangkal gas ibbas). Adapun faktor
penghambat yaitu masyarakat, kurangnya suntikan dana untuk pemasaran dan
fasilitas kelas dan gedung serta beberapa artikel miring di media sosial yang
dapat mempengaruhi turunnya kepercayaan masyarakat. Adapun faktor
pendukung dan penghambat Salsabila Tahfidz Boarding School Serang yaitu
SDM yang mendukung dan do’a dari banyak kalangan. Dan faktor penghambat
yaitu kendala pihak manajemen pemasaran karena tidak memilih strategi
pemasaran yang tepat sehingga banyaknya pengeluaran dana yang tidak sesuai
dengan feedbacknya.

Kata Kunci: Strategi Pemasaran Pendidikan, Program Tahfidz Qur’an,
Kepercayaan Masyarakat.



ABSTRACK

Name: Sita Nurazizah, NIM: 212625009 Thesis Title "Educational
marketing strategy for the Tahfidz Qur'an program to increase public trust
(Case Study at PPTQ Ibnu Abbas Taktakan Serang and Salsabila Tahfidz
Boarding School Dalung Serang)**

This research aims to: describe, obstacles, evaluate and solutions for the
educational marketing strategy of the Tahfidz Qur'an program to increase public
trust in PPTQ Ibnu Abbas and Salsabila Tahfidz Boarding School.

This research was conducted using a qualitative approach, data
collection techniques in this research used observation, interviews and
documentation. The data obtained was then analyzed using qualitative data
analysis consisting of: (a) data reduction, (b) data presentation, and (c) drawing
conclusions.

The results of the research show that: 1) planning the educational
marketing strategy for the Tahfidz Qur'an program to increase public trust in
PPTQ Ibnu Abbas and Salsabila Tahfidz Boarding School Serang, namely
coordination meetings at the beginning of the educational school vyear,
determining weekly, monthly and annual activity programs and determining
needs educational marketing. 2) implementation of the educational marketing
strategy for the Tahfidz Qur'an program at PPTQ Ibnu Abbas Taktakan Serang
actively participates in competitions and the Salsabila Tahfidz Boarding School
regularly holds MHQ competitions for the public and invites well-known
influencers. Both of them carried out according to planning, such as carrying out
weekly, monthly and annual programs such as PHBI activities, distributing
brochures, presentations from school to school, utilizing relations between
students, students and alumni and using digital information in the modern era
such as WhatsApp, Instagram, YouTube and the TikTok application. 3)
supporting factors and inhibiting factors for the marketing strategy of Tahfidz
Qur'an education to increase public trust in PPTQ Ibnu Abbas, namely education
and educational staff, internal economic sources (ibbas mart) and external
economic sources (gardens, lemongrass plants, and ibbas gas stations) . The
inhibiting factors are the community, lack of funding for marketing and
classroom and building facilities as well as several slanted articles on social
media which can influence the decline in public trust. The supporting and
inhibiting factors for Salsabila Tahfidz Boarding School Serang are supportive
human resources and prayers from many groups. And the inhibiting factor is the
marketing management's constraints because they did not choose the right
marketing strategy so that the amount of funds spent was not in accordance with
the feedback.

Keywords: Educational Marketing Strategy, Tahfidz Qur'an Program, Public
Trust.
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MOTTO

“Saat kita memiliki harapan, maka kita akan fokus mencapai tujuan.
Cinta dan do’a yang terpanjat oleh orangtua, menjadi jimat bagi
anaknya”
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