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ABSTRAK 

Nama: Abdel Fakkar Albanteni, NIM 181510162, Judul Skripsi : Strategi 

Promosi Pemasaran Objek Wisata Tanjung Lesung Pada Masa Covid-19 

(Studi Deskripsi di Beach Hotel Tanjung Lesung), Jurusan Komunikasi Dan 

Penyiaran Islam, Fakultas Dakwah, Tahun 2022/1443 H. 

 Penelitian ini dilakukan untuk mengetahui bauran promosi Tanjung Lesung 

pada masa covid-19 dikarenakan pada masa pandemi wisata Tanjung Lesung 

mengalami penurunan pengunjung dan pendapatan berkurang sehingga berpengaruh 

pada kondisi ekonomi wisata Tanjung Lesung. 

 Oleh Karena itu, penelitian ini merumuskan masalahnya: (1) Bagaimana 

penggunaan advertising Tanjung Lesung di masa covid-19?, (2) Bagaimana 

penggunaan sales promotion Tanjung Lesung di masa covid-19?, (3) Bagaimana 

penggunaan public relations Tanjung Lesung di masa covid-19?, (4) Faktor 

pendukung dan penghambat Tanjung Lesung di masa covid-19.Adapun tujuan 

penelitian ini adalah: 1) Untuk mengetahui penggunaan advertising Tanjung Lesung 

di masa covid-19. 2) Untuk mengetahui penggunaan sales promotion Tanjung 

Lesung di masa covid-19. 3) Untuk mengetahui penggunaan public relation Tanjung 

Lesung di masa covid-19. 4) Untuk mengetahui faktor pendukung dan penghambat 

Tanjung Lesung di masa covid-19. Dalam penelitian ini penulis menggunakan 

metode penelitian kualitatif yaitu penelitian yang menghasilkan data deskriptif 

berupa kata-kata tertulis atau lisan dari apa yang telah diteliti. Sedangkan 

pengumpulan data menggunakan observasi, wawancara, dokumentasi. 

Hasil dari penelitian ini menyimpulkan bahwa strategi komunikasi 

pemasaran Tanjung Lesung pada masa pandemi dalam bauran promosi yaitu 

advertising (periklanan) menggunakan e-brosur, radio, televisi, Facebook, Twitter, 

Instagram dan website, sales promotion (promosi penjualan) Tanjung Lesung 

memiliki 1.500 hektar dengan nuansa seperti resort/cottage, water sport dan 

beberapa promosi seperti promo, diskon, sponsor serta voucher, public relation 

(hubungan masyarakat), membangun citra Tanjung Lesung pada masa covid-19 

dengan mengadakan vaksinasi dosis ke dua, donor darah dan klinik gratis untuk 

masyarakat dan wisatawan, faktor pendukung, bekerjasama dengan BMKG, 

melakukan kegiatan berkebun, akses jalan dipermudah, dikelola oleh Jababeka Tbk, 

Organisasi lain mengajak kerjasama, faktor penghambat, isu akan adanya tsunami, 

SDM masih kurang. 

Kata Kunci: Promosi Pemasaran, Komunikasi Pemasaran, Strategi Promosi 
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ABSTRACT 

 Name: Abdel Fakkar Albanteni, NIM 181510162, Thesis Title : 

Promotion Communication Strategy For Tanjung Lesung Tourism Object During 

The Covid-19 Period (Descriptive study at the Tanjung Lesung beach hotel), 

Department of Islamic Communication and Broadcasting, Faculty of Da’wah, 

2022/1443 H. 

 This research was conducted to find out the promotional mix for Tanjung 

Lesung during the Covid-19 period because during the pandemic, Tanjung Lesung 

tourism experienced a decrease in visitors and reduced income so that it affected the 

economic conditions of Tanjung Lesung tourism. 

Therefore, this study formulates the problem: (1) How to use Tanjung 

Lesung advertising during the Covid-19 period?, (2) How to use Tanjung Lesung 

sales promotion during the Covid-19 period?, (3) How to use Tanjung Lesung public 

relations in during the covid-19 period?, (4) Supporting and inhibiting factors for 

Tanjung Lesung during the covid-19 period. The aims of this study are: 1) To find 

out the use of Tanjung Lesung advertising during the covid-19 period. 2) To find out 

the use of Tanjung Lesung sales promotion during the Covid-19 period. 3) To find 

out the use of Tanjung Lesung public relations during the Covid-19 period. 4) To 

find out the supporting and inhibiting factors of Tanjung Lesung during the Covid-

19 period. In this study the authors used qualitative research methods, namely 

research that produces descriptive data in the form of written or spoken words from 

what has been studied. While collecting data using observation, interviews, 

documentation. 

The results of this study concluded that Tanjung Lesung's marketing 

communication strategy during a pandemic in the promotion mix, namely 

advertising using e-brochures, radio, television, Facebook, Twitter, Instagram and 

websites, sales promotion Tanjung Lesung has 1,500 hectares with nuances such as 

resorts/cottages, water sports and several promotions such as promos, discounts, 

sponsors and vouchers, public relations (public relations), building the image of 

Tanjung Lesung during the Covid-19 period by holding a second dose of 

vaccination, blood donation and free clinics for community and tourists, supporting 

factors, working with BMKG, carrying out gardening activities, road access made 

easy, managed by Jababeka Tbk, other organizations inviting cooperation, inhibiting 

factors, the issue of a tsunami, human resources are still lacking. 

Keyword: Marketing Promotion, Marketing Communication, Promotion 

Strategy 
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MOTTO 

 

Whatever you are, be a good one 
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